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VOILA AUTO WITHERING WITHERED LEAF FEEDER WEIGH FEEDER ROTORVANE

CTCMACHINE CTCSEGMENTS CONTINUOUS VIBRATORY FLUID BED DRYER
FERMENTING MACHINE

VIBRO SCREEN SORTER HELIX AUTO MILLING MACHINE TORNADO AUTO CHASING MACHINE CNC MACHINE

SOLAR MODULE MOUNTING STRUCTURE

Wide range of Tea Processing Machinery & Equipment’s; Voila Auto Withering, Withered -

Leaf Feeder, Weigh Feeder, Rotorvane, CTC Machine, CTC Segments, Continuous Fermenting V I k ra I l
Machine, Vibratory Fluid Bed Dryer, Vibro Screen Sorter, Helix Auto Milling Machine, Tornado

Auto Chasing Machine, (NC Machine, Solar Module Mounting Structures etc. We are an -

efficient Turnkey Solution Provider. the BeSt ) yet
Supplier to All renowned Companies across the Globe i.e. McLeod Russel, Amalgamated to Com e
Plantation, Tata Tea, Goodricke, Apeejay, Andrew Yule, KDHP Ltd., A.V Thomas Group of

Companies, KTDA, James Finlay, Unilever, Eastern Produce, Williamson Tea, Sterling & Regular EEPC Award Winner

Wilson, Adani, Vikram Solar & ACME Cleantech etc.

Most experienced Technical & Commercial team

VIKRAM INDIA LIMITED

and Star Performer.

HEAD OFFICE FACTORY ADDRESS

Tobacco House, 1, 0ld Court House Corner, Kolkata - 700001, India  Vill: Jala Dhulagori, P.0.: Dhulagori, P.S.: Sankrail, Howrah - 711302, India
Telephone: +9133 22307629, Fax: +91 33 22484881 Phone: 9830811833

Email: sales@vikramindia.in, kolkata@vikramindia.in

OFFICES IN INDIA LIASON OFFICES ABROAD

Tinsukia, Siliguri, Coonoor Dhaka, Colombo, Nairobi

@ Vl KRAM www.vikramindia.in
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COMPLETE RANGE OF MECHANIZED
TEA PLUCKING SOLUTIONS.

Battery Tea Harvester
ELEKTRA-330

Two Man Tea Harvester
ACHIEVER-1210 HD
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PATEL AGROTECH PVT LTD
124, Rajlaxmi Villa, Sevoke Road, Siliguri-734001
Call : 0353-2521810/8170056688/7477799822
Email : info@patelagro.com
www.patelagro.com -
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PARUCCO

Tray Dryers,

Air Heaters &
Cham Grate Stokers

Range of products:

AIR HEATERS (Solid fuel Type)
TRAY DRYERS

OIL FIRED AIR HEATERS
GAS FIRED AIR HEATERS
INDUCED DRAUGHT FANS
HOT AIR FANS

CHAIN GRATE S5TOKERS
TROUGH FANS

INDUSTRIAL CASTINGS
(Ferrous)

FOUNDRY
ASSEMELE UNIT
FABRICATION UNIT
MACHINE SHOP
SPARES DIVISION
CGS UNIT

PAHUCCO FOUNDRY PVT. LTD.

Office: 1421, G. 1 Rood, PO, Chaho Bowbazar, Saramporne, Booghhy-7 1 2204, W, INDIA
P =91 33 Za32033%, Telsdo: 91 33 26323435 Calt P31 014325 7 433024326
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Factory (Unif-1) 271 (48] Ghosal Pora, Naobagram, Mulick Poro-3, PO, Serompone,

Dist, Hooghly, West Bengal, INDIA

Foundry (Unit-l) Dhobapukur, PO Bighoatl, Cist. Hooghly, West Bengol, INOWS
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Advertise in Contemporary Tea Time
The Voice of The Tea Industry

_-.:' | Contemporary tea time, a magazine of the tea industry published by

Contemporary Brokers Pvt. Ltd. has completed 31 years of its existence.

It has through the years evolved into a voice of the industry, reflecting the

views, opinions, market trends and happenings of the tea scenario in India
and abroad.

As the only magazine of its kind in India, Contemporary Tea Time offers
the advertiser unmatched value for money. As a magazine which reaches
the highest echelons of the industry Contemporary Tea Time is ideal

medium for advertising your product/service.

Tarift & Space Options
COLOUR
Back Cover Rs. 30,000/ US$ 410
': Front Inside Left Get Fold Rs. 22,500 / US$ 310
g Inside Front Cover Rs. 20,000 / US$ 275
"-'-, Inside Back Cover Rs. 20,000 / US$ 275
_:‘ Front Inside Right Get Fold Rs. 17,500 / US$ 240
5. 1st Normal Page Rs. 15,000 / US$ 210
e Normal Full Page Rs. 13,000/ US$ 180
Centre Spread Rs. 25,000 / US$ 240
Half Page Rs. 7,500 / US$ 105
Black and White
Normal Full Page Rs. 11,000/ US$ 150
Half Page Rs. 5,500 / US$ 75
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{,:, ”,.:H Technical Details
1 —*ﬁ[ ﬁjﬂ Frequency : Quarterly | Language : English | Material Required : Hi-Res

PDF/EPS/TIFF for Color Advertisement & B/W advertisements | Lead
Time : 30 days prior to the date of issue | Bleed Advertisement : Must
allow extra margin of 0.3 cm on all sides for trimming. B/W advertise-
ments are not accepted in bleed size.

For further details contact
The executive editor, Contemporary Tea Time
Editorial & Marketing Office : Contemporary Brokers Pvt. Ltd.
1, Old Court House Corner, 2nd Floor, Kolkata - 700 001
West Bengal, India

Phone: +91 033 2230 7241/7242 Fax: +91 033 2243 5753
Mobile : 9674600490. E-mail : ps@contemporary.co.in

GLOBAL EREW Website : www.contemporarybrokers.com
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SUBSCRIPTION -t

The exclusive magazine
CONTEMPORARY ':.?
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= : _ on the tea industry
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I.-" r,';r,1 I A 2-year subscription for
\ P & j only Rs. 500/-
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1 Contemporary Tea Time, a quarterly
magazine published by Contemporary
Brokers Pvt. Ltd., has through the last
31 years, evolved into a voice of the
industry. With unmatched circulation
it reaches the movers, shakers and
decision makers, both in India and

TES JOURMEL TWITH THE LERIFST NELTER

A y abroad.
Innovalion and
Wﬂ!u ‘,{.Ffmg . ] : For further details, contact
i - The executive editor, Contemporary
Tea Time

Editorial & Marketing Office

Contemporary Brokers Pvt. Ltd.

1, Old Court House Corner, 2nd Floor
Kolkata - 700 001, West Bengal, India
Phone : +91 033 2230 7241/7242
Mobile : 9674600490

Fax: +91 033 2243 5753

e-mail : ps @ contemporary.co.in

Visit our website :
contemporarybrokers.com

I want my contemporary Tea Time

Subscription Rate:

INDIA OVERSEAS
B 1 year Rs. 300 [ 1 year US $ 30
r M 2 years Rs. 500 B 2 years US $ 50 a

Cheques/DD should be drawn in favour of
Contemporary Brokers Pvt. Ltd. and payable at Kolkata, India

To subscribe, please fill up the attached For online payments details as follows:
subscription card and send to: Account Name: CONTEMPORARY BROKERS PVT.LTD.
The Executive Editor, Contemporary Tea Time | Bank Name : HDFC Bank Limited
Editorial & Marketing Office Branch : Stephen House, 4, B. B. D. Bag East,
Contemporary Brokers Pvt. Ltd. Kolkata - 700 001
1, Old Court House Corner Account No. 00080350003794
Kolkata - 700 001 West Bengal, India RTGS/NEFTIFSC : HDFC0000008
Swift Code : HDFCINBBXXX
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1)

2)

3)

4)
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Errol O’Brien

What do you call cloth used to dry dishes?
Here’s a hint: It's combines the names of tea-
linen and cloth dating back to England in the
18th century when it was used to insulate tea

pots during formal ceremonies.

This tea-based drink was concocted in
Taiwan in the early 1980s. It most commonly
consisted of tea accompanied by chewy
tapioca balls.

What are the characteristics that distinguish

true teas from tisanes?

To drink tea one must first brew the dry
leaves — what invention in the early 20th
century revolutionised the brewing of tea?

5)

6)

7)

8)

9)

10)

Which chemical in tea is good for teeth and
protects against plaque?

Who or what is Mrs Potts in the Disney
movie ‘Beauty and the Beast’?

Which character hosts a garden tea party in
the Lewis Carroll book ‘Alice’s Adventures in
Wonderland’?

What is a Japanese tea ceremony hostess
called?

Which root is used to brew a calming herbal tea?

Which two words entered the American
political vocabulary as a synonym for
government corruption?
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limate continues to play havoc globally

and specifically in the tea growing

areas in North India, which is suffering
from the onslaught of pests and vermin apart
from periods of excessive unevenly distributed
rainfall and hot sunshine. In the Terai region
irrigation was used during the monsoon month
of August!

As far as crops are concerned, as we go to into
print August has been a better month, but the
season is likely to close early as the Deepawali
is at the end of October with holidays galore
during that month. Nineteen days are working
days in all.

The market for CTC teas has been following
a steady trend, with periodic corrections for
quality, while that for the Orthodox variety, it
has exhibited a healthy upward rise due to

paucity of availability internationally. '

Now within India, branding and packeting is
on the increase and there is a greater demand
for higher end teas. The Rs 240+ segment
has shown a growth from 25% to 35%, with
maximum growth in the Rs 300 plus category
of 10%.

Contemporary Tea Time | APRIL - SEPTEMBER 2022

While packets are present in each market, the
price barriers of entry is high, excluding in
some niche quality consuming geographies but
here the consumption is smaller in comparison.
In the next issue we will be discussing the
changing trends in the domestic tea market.

With escalating input costs, including, labor
wages, the industry has little option but to
increase exports and induce greater domestic
consumption in terms of cups per capita
consumptions. The rural hinterland is where
tea must be promoted as the healthiest and
most refreshing drink. The stigma of it being
called the ‘cheapest’ beverage has downgraded
its position in consumer minds.
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MS Nayantara Palchoudhuri

Chairperson of the Indian Tea Association A é‘J b

Ms. Nayantara Palchoudhuri,

Mr. Arijit Raha &

Mr. Hans Jacob Frydenlund,
Ambassador of Norway with his wife

fter returning from the London School of
Economics, UK, as a Research Scholar,
Nayantara engaged herself in the family
tea business under the watchful eyes of her late
father Amitava Palchoudhuri (Toby) .

A 4th generation tea planter, having a lot of
firsts to her credit, Nayantara took over as the
Chairperson of the Indian Tea Association which
was established in 1881.With wide experience
in leading Chamber of Commerce and other
Industry bodies, and being on the Board of
several prestigious companies across sectors,
representing a foreign mission (Norway) in
eastern India, heading an International NGO,
Nayantara is excited about her new assignment
g% she has grown up in the World of tea. A
part from engaging in with the State
Government and Ministry of
Commerce, lobby for

C o %

issues which are important for all stake holders
in the trade, Nayantara is very keen to strengthen
the sustainability cell at the association which
is mainly focused on social and health issues
related to women and environment issues,
and promote responsible business practices.
Promoting Indian teas in the domestic markets,
promoting the consumption of teas amongst the
youth, especially as a health drink, tapping into
new International markets for the wide variety
of Indian Teas is high on her list of priorities.
Research in the application of technology and
artificial intelligence, offers immense promise
for the Industry, as she believes that sustainable
future depends on modern applications. To
implement innovative ideas and to develop a
road map for the future, she has taken steps to
interest and engage the GEN-NEXT to take the
Industry forward.
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TEA TIME

Q1) What are challenges that
the Indian Tea Industry
faces today and what are
the possible solutions to
these?

Indian Tea occupies
an exalted status
on the global tea
map. The country
is the largest black
tea producer in the
world accounting for
23% of the total global
production. India is also
the world’s largest consumer
of black tea with the domestic
market consuming more than 1000
million kgs of tea. In terms of exports,

India is the fourth largest exporter in the world.

Tea industry, being labour intensive, directly
employs over 1.2 million workers and also looks
after more than 3 million dependants who are
resident in the tea estates. Women constitute 50%

of the workforce. While the industry is making
consistent efforts at improving quality, diverse
product mix, market expansion, it is confronted
with several challenges which are threatening its
long term viability. Some of them are:

« Production costs have increased exorbitant-
ly while tea prices continue to remain unre-
munerative. This is largely attributed to the
oversupply situation in the market arising
from the surge in tea production over the last
few years.

« Exports as a percentage of the total produc-
tion has declined over the years.

ah i s,
boosting

reinforces the need for
lexports and domestic
consumption in the
short and medium

P

B el
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disadvantage faced by
_ Indian exporters vis-a-
III" vis other competitors
- like Kenya and Sri
Lanka tends to affect
its competitiveness.
The industry is
however  optimistic
of reviving exports in
the current fiscal.

. The emergence
of the Small Tea Growers
(STGs) and standalone

Bought Leaf Factories (BLFs)
have created a dual economic
structure with wide variance in the cost of
production between the STG/BLF Sector
and the RTG Sector primarily on account
of labour employment costs - which for
the RTG sector is very high on account of
statutory obligations under the Plantations
Labour Act, 1951

The tea plantation sector is facing the double
bind of a growing estate population that they
are responsible for, while at the same time
experiencing labour shortages due to the
working age population choosing to work
outside the estate or migrate to urban areas.
The Tea Industry faces labour absenteeism
at a rate close to 30% due to migration of
workers especially the young adults to other
sectors for higher aspirations. This becomes
even more critical during the peak season
as it adversely impacts productivity. The
Industry in North India covering Assam
and West Bengal is seasonal in nature with
effective operations being for nine months
in a year. Though the revenue earned is for
nine months, the wages of permanent labour
is paid for the whole year covering the lean
period when only a few hours of work during
the day is possible. The productivity issues
need to be addressed for the industry to
remain viable in the long run.

Stagnant land productivity and declining

Contemporary Tea Time | APRIL - SEPTEMBER 2022



yields is another challenge being faced by
growers. The average bush age for a large
number of estates is more than 50 years.
Replanting can be sustained only where tea
estates generate reasonable profit. In view of
plateaued prices, this has become a challenge.
The production of the organized sector has
in fact declined in the last 5 years for which
low land and labour productivity are the key
reasons. The discontinuation of subsidy for
big growers for undertaking replantation and
rejuvenation activities under the Tea Board
Plan Period for 2021-26 will further impede
the producer’s capacity to undertake such
developmental activities.

o Climate change is already
happening: temperatures
are rising, drought
and wildfires are
more  frequent,
rainfall  patterns
have shifted.
Although climate

change affects
each region
differently, it

influences tea
yields across the !
board by altering
precipitation
levels, increasing ™
temperatures,
shifting the timing of
seasons and encouraging
insect pests.

Q2) How can the industry help themselves?

Looking  towards ensuring its long term
sustainability. Some of the required key
interventions are:

a. Boosting Exports— Boost-ing Tea Exports
is the key to addressing the oversupply
situation. India’s current product mix where
85% of the production comprises CTC teas
needs correction with shift to Orthodox teas
which enjoy a wider global market share
too. Adequate financial support from the
Government is a necessity to boost orthodox

b.

ITA RESPONSE _Yam,

production. Restoration of the orthodox
incentive scheme merits consideration by
the Government.

Branding of Indian Tea - Indian Tea has
three distinct Geographical Indications
(GIs) namely Darjeeling, Assam Orthodox,
Nilgiri Orthodox. Each tea growing region is
represented by a Logo registered with the Tea
oard. ‘India Tea  too has a logo that must be
used and promoted across mediums.

Boosting Domestic Consumption - Per
Capita tea consumption in India at 850 gms
per year is low when compared to some
other tea consuming countries. There is

promotion campaigns in
the domestic market to
boost consumption.
Post Covid, there has
been a surge in online
sale of tea. This
being a very effective
medium of sale, some
of the tea companies
are presently using

online platforms
for the sale of their
| % produce.

d Climate
Change Adaptation -
Strategies like rain water
harvesting, efficient use of
inputs, adoption of proper agro-
techniques for management of drought
like situation including crop diversification,
crop improvement (stress tolerant varieties),
integrated farming methods, development of
high quality organic manure for maximizing
carbon sequestration potential of tea
ecosystem and its impact on production
and tea quality, alternate methods of grass
rehabilitation to eliminate the waiting period
and improving soil health etc, can be worked
out and popularized among the tea planters

Climate Smart Agriculture - Climate-smart
agriculture is an approach which helps to

Contemporary Tea Time | APRIL - SEPTEMBER 2022 ; | 11



TEA TIME

guide the transformation and reorientation
of agricultural systems to effectively support
development and ensure food security in
a changing climate. It aims to tackle three
main objectives: a sustainable increase in
agricultural productivity and incomes,
adaptation and the building of resilience
to climate change and the seeking of
opportunities to reduce greenhouse gas
emissions and increase carbon sequestration.

f. Carbon Credit - With a growing carbon
credit market, the tea industry has a high
potential to trade in carbon credit and create
an alternative, reliable source of revenue..
When compared to other businesses, the tea
industry has an advantage in terms of carbon
status. Our carbon sequestration outweighs
our emissions by a large margin.

g. Mechanization - The imperatives of
mechanization arise out of shortage of worker
availability. Mechanization may become a
necessity to ensure continuity of operations
of the tea estates which alone can provide
socio-economic  security. Mechanization,
however, has its own disadvantages in terms
of a trade-oft between yield and quality. In the
short / medium term fine manual plucking
cannot be readily replaced but improved
cross learnings on mechanization across tea
producing countries and reactions from the
market will guide the mechanization move.
In tea plantations in India, mechanization is
certainly being primarily driven to address
constraints of worker availability. We need to
understand the bush physiology in its ability to
take repeated rounds of mechanized plucking
without adverse effects to its productivity and
life especially in North India.

h. Tea Tourism and Allied Economic Activities
-It has tremendous scope for expansion in tea
garden areas. Showcasing diverse cultures
and heritage of theindustryattracts audiences
from all over the world. Tea Tourism has
tremendous potential to enhance footfall of
tourists in the different tea growing regions.

Q3) What is your vision for the Indian Tea
Industry and what strategies are your team

12 |

working on to take the industry forward?

The unique nature of the Indian Tea Industry’s
operations encompassing responsibility for
a large resident population with growing
aspirations, maintaining flora & fauna and
biodiversity, dependence on climatic vagaries
and coping with the pressures of a competitive
economic environment cohesively define the
sustainability paradigm of the industry. In
creating the roadmap, it is therefore necessary
to harmonise these critical factors for the way
ahead. The ITA has a vision to strengthen the
sustainability footprints of the industry which
would ensure a healthy and motivated workforce,
adherence to environmental and food safety
standards and ensuring remunerative returns for
tea producers.

We have a Vision to boost exports further and
make our teas more competitive globally. The
industry is targeting an export volume of 350
million kg with corresponding increase in
export price realization by 2025 It is a known
fact that cost of exports is very high in India -
high transportation cost, high terminal handling
charges, high ocean freight etc. make Indian
tea uncompetitive in the international market.
To boost exports by entering new markets, the
incentivization needs to be adequate to enable
exporters to remain competitive. The present
RODTERP rates for Tea needs an enhancement to
cover the taxes incurred on production of export
bound teas.

The ITA has been acknowledged as an active
participant in CSR activities in tea growing
regions in Assam and Bengal since long. The ITA
continues its CSR work through partnerships
with international NGOs such as UNICEF
ILO etc. Presently, the ITA Sustainability Cell
works closely with UNICEF on tea community
empowerment issues through various programs
on Mother and Child Health, Child Rights,
Nutrition for women, Menstrual hygiene,
Improved Sanitation and pure drinking
water. The ITA fully endorses the Sustainable
Development Goals of the Nation and is already
working towards fulfillment of the goals. The
ITA has a vision to have a happy, motivated and

Contemporary Tea Time | APRIL - SEPTEMBER 2022



productive workforce which would be one of the
prime Pillars for the sustainability of the Industry.
The ITA is hopeful that a happy and motivated
workforce would go a long way in addressing the
migration problem in the future.

The ITAs TRINITEA program in partnership
with Solidaridad has further strengthened
the small holder initiative in West Bengal and
Assam. Our objective has been the integration
and assimilation of the Small Holders segment
with the main stream of Tea Trade & Commerce
and to ensure that the sustainability of the value
chain from the small grower to the producer is
being comprehensively mapped keeping in mind
the importance of not only the quality of the end
produce but also a continued wider acceptance of
Indian Tea in the global and domestic markets.
Trinitea, besides ensuring knowledge sharing
and sustainable growth of both the Small and
Big Growers, also aims at developing the small
tea growers to be a safe and quality source of
supply to the purchasing factories and ensuring
that ethical compliances which are so important
in present day context are progressively followed.

Increasing Tea Consumption holds the key to
ensuring a sustainable future for the tea industry.
Global tea consumption and production are
projected to keep rising over the next decade,
driven by robust demand in developing and
emerging countries. A FAO Report suggests
that tea consumption has also benefited from
increased awareness about the beverage’s anti-
inflammatory, antioxidant and weight loss effects.
Such health and wellbeing benefits are seen as
the key drivers of future consumption growth.
Global demand for tea is also benefiting from a
new clientele. Young urban consumers in large
producing countries like China and India have
emerged as the fastest growing segment, eager to
pay a premium for specialty teas. The following
interventions would be useful :

o Greater efforts should be directed for
expanding demand while production
should be increased in a sustainable manner.
Innovation and product diversification
are crucial for ensuring the long term
sustainability of the tea sector.

\ &7

ITA RESPONSE Y

o Diversification into other segments of the
market such as organic and specialty teas
should be encouraged and the health benefits
of tea needs to be used more extensively in
promoting consumption in both producing
and importing countries.

o Health benefits of tea are a major driver
of consumption. Research efforts towards
empirically supported evidence for health
implications of tea consumption need to be
strengthened further.

» Markets are building on product innovations
and diversification into new segments
of consumers. Today, the bulk of the tea
consumed in the USA is iced tea with a share
of 75% of the total consumption.

o Greater cohesion required between producing
and consuming countries to harmonize trade
(MRLs) and also reduce costs of compliance.

Generic promotion is an important element
of these efforts. The basic thrust of generic
tea promotion is to expand the overall market
demand and foster tea loyalties, while countering
competition from other beverages. The ITA
has in the past initiated generic promotion
campaigns in the domestic market in B2B, B2C
and B2Y formats eliciting encouraging responses
all over. The ITA is also proactive in social media
in promoting Tea as a health beverage.

Contemporary Tea Time | APRIL - SEPTEMBER 2022 [13
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CCOLING

« Reduce temperature in Tea Fermentation,
CTC rooms, motors & conveyor systems
Increase humidity & ventilation

« 100% fresh air & more oxygen

ARCTIC (APAZ=WAGROUP Company) Social Connect

@ 100-101, Udyog Vihar-1V, Gurugram-122015, Haryana, IN @@" +9188 2600 8129 u @ o
59’ arctic@pahwa.com X\ +91-124-4188888
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' 125th AGM at Iha i:rphl Room of Taj Bengal, on July 26, 2008, signing off with the releasc
of a commemorative volume on the Association's chequered history and finally hosting 2
grand dinner parly in the true spirit of the golden days of the industry. Tarun Gogol, Hon'ble
Chiel Minister ol Assam, Basudeb Banerjee, Chairman, Tea Board of India, shared the dais
with Aditya Khaitan, Chairman, ITA. The Crystal Room was packed lo capacity during (he
AGM’s public proceedings and luminaries of the industry shared both happiness and concern
over the curren! ups and downs of lea. As toasls were raised and good cheer spread, nostalyia
gvertook indusirial and trade relations lo lend a harmonious finishing louch lo the event.

Contemporary Tea Time delves into the history of ITA and reports the AGM celebrations

SLICE OF HISTORY : ITA's helping hand in the refugee
evacuation from Burma in 1942
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=7 wa prodhucors in Indbia vodientarily got josatbar

Iy prrcemacle Ehy export ol Imadinas dea tes A piralia Chea
of the mist important ixsmes thol prompted th

trrmation of a4 smgle associabion of Indian foa
prodscem wa
s umEtormity in ecritmient of labour, i wapes
aricl nrnetrm b

Ly e commiemarates 125 years- it 1TA, ome
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o imiroduce a semblance of order
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Aueocnbion, W e 1 genimble veey ey deadsed

Iswnigs Elue rimaids, edpreeaally wy bhie Dres, wer so
had Barr wbven thisse rhaps sfarksd, thore weren' | an
ks, 11 ey et AR TR 1 ] [Elantation
thary hasd b s g by Iy Jal L] thdi pondads 'l
Aesam Lo pan began  the Dboasiieas  of
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Advirifune whiet vesi Dlsind sl i
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IHustTmE Wity a casi visurtan
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sab=egueenily becamns th principal acdvisory i
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o FEh o ceados of conidgigy axibier i ook
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Fuvonar of this trade 20d curd Hegal and amwanied
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Fromm the very begimriing, ITA has hwn!h'fmmlr
= poordmaoting body of the Indion tes industry, The
i Pplaataya FOF foerriiangt A sessociataod i makasn |'¢:. A

_l' sl ol fardine Sknner and Company asd T

e Brickshank of Begg, Dunlop and Company: AHer
neplies i a circulation on the subject were received,
& mheseting of the inberesied groaiges vean held on May
TS TREL, wirth AH Iglsof Begp. Dunlop and Company,
H'Il-'l"lulr' Thie Inallam Tea Assoctetiom was foomally
' o coletibinied at this gy and acoiomitivee appoindd
i il P i tFe ssbsperciivvas amd A comslichia b, O od

thit mombers comcadenitally hasd the nami Plaviaie (ol

E 3 Bhake: Firkavsmn sud Companyh
| RS T4 hns plaved = mul-dimensional ole
"*' - = _wwen i lue dormudsiesd ?-\.I|I-L'I..‘| and imaiaried

st b bl the developrent aml growih
. |.|i ey Bingllan dea dndaastey, Mo Will [l
Mtadguarters in Kolkata, branchis in
Latbw ahiath - and Cachar i Assam, and in
et -3 Drimn arsd Tewal in Vet Bengal ITas fully
i '-p',-l."u'rrd by protev ke sericr by all b myemders
o all bevedn, The organdsatien 15 the blgsesi
mbsimatioss ol bea |1r|-.'|u|: v i the woild
"i-;'l:l-ul H mmains o veluntary bedy
; Lasiinlfivy W st iy his Dok Fowsed 1
Frmfier savs, the ladinn Tea Assoclatson t=
a2l esdnblishid As=socition ol produders
tamiliarly and m many quaciers m Assasim
ableciormabely known e the FEA. The lea
; gorcen moetnbers of his Aot lation during
Ay iy R b, produced B0 petcent ol
s hmmaims f, which was |._-|||.||'.-.4||-||I o el
) perromit o Ircia’s tostal crop. On thes i
istates mome than 1M squam mikes were ander tea,
A imchustey of this aine developed a stnong and alberd
Asenciation bo deal, amongst ofher things, with the
allwed rlrnhl-.'m'r. ak r\-:_u'n|.|rin|.l; a drvemsified Eibour force
and promoting its health and contentment,

ITh'z AOLE IN INFRASTRUCTURE BUILDING
flrrrrlulbﬂﬂm Service

Eipamav

Ferrying cooles and despatchang bea o and faom
il prowing repions of narth eastens India was by
AL MEARES Q0 B85y PriKess Koads ared rail services
el foww aid LAr e i 'I-"lnlu.'l"-l-'u:.r- T CURTInON
wsird] but the hazards win! tsimegs,

At o meeting of fle planiens of Cpchar beld m
Silchor im THES. Adlehson - Chateman of Tobes Tea
Estalrr i Cachar - pui the waroos |1mhl.||1l:-. ] sEEHrs
i proper perspectve, as tollovsr Tadter the ea
vdusiry of this district has gome an strugpling and
thrl..'l'.'ldlrll.: for K YUK W are sl imolwled Froim Dhe
cibsicdst wooeld Dwiring rhat poriod (he revenue of e
diisiviict Fas risen Tosma J:ul:.-:.' T bl Tkl Eis gFics rlghl
Lakh ol rupess, and [ think no one swill dispute that

L Y o

o T By e e

o
T
Re e
Ihitrlnﬂprﬂﬁ"ﬁ'nruﬁﬂraﬂnd W

to'ther fea induintey. After all thin, we :
Chteril ol (R ||'||-' |.|r||||'|.'1 r'|r 4 e LR i
atvil aw rsgirds trans-dictner coommasnicae W
may b waid to be none at all, cerbandy 1
admitsof wheeled vehicled traffic. A native boalanss
el wp thae river, and [tis -|n’|:.- A hew days ago bt
et o e e bromm Caloin v had froareled
L |'n-|r| r'l'lll'!'n.H'|!|l|l||_'|-| LT (T |'-«.|||l '|-|'||_'|. waid ||'||.'
gourmeey vy e Uhe micsst icemsferialle and disgosting
they hod esperenced In oany part of the wardd
Thie problerm of defay o transt and debbvery ol tea
by the inlond steamer compamies, Gt and i

brought up by the Caloafta Agenis ol i ,!:.,lr..hln'- in
Aasamt, Cachar and Sylket o the ogends of B shearmor
companbes were segulardy brought up at the AliMs
ol thes TTA

Lircal mwmplamts reached thi: Cemeral Commilico
shyinnit B imssatialdactory mmusmpaer 1w ik inlonesis
ol the Len ||I-c:|ul-||!.- WEE !'q-'rl1|'_ corvedd by the Teets o
bt River Shearmer Corngranlis, Plantems inall parts of
the bed districts were bisng inconvenimesd by the
distention of thelr produce al e loadlng statlons. Tes
wonld have b warl lor weeks bacise mosdeamses had
called dvring that ime This point wis rmsed
"l"l"\.‘JI.t'I.“.'. Al the AL ard thie I.'" ey o [|'I|'-.Lr'|'71
legal steps was dlso discuwised. Subredguently
whEameT ek impreved

Such problees and disputes treguenily vame gp
of the Leetriewal Coromaties meetmsgre and mesofted in
several remedics, Hke B Savingg of gwarmey ime
b B ey J'-n'n-'h."ql;;'.lu.up' angd Calcuita W Inireased
roomfort 1o the Ba rispaan il nativg trivvellers that
meludiod progier muals foe the sty amd T ETH
from Lsoalumdo B A healthaer, quicker arsd populbar
jonirnery it the emigranis B Immediabe saperyision .
i rI|.--.1n3:-=.-|_-.r1| Ty vesseks by 1w L|||I-.|r¥..|||||||.ﬂ|_-,|_-|r| arnil - :
Mestical Inspector of emigronts af Coalundo wad -
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bkt b briddpe the moad between Kanmgunge and
Siichar for the impiovement of communication
Petovioen Laloulta and Cachar and his meguiost to tho
latbor fo emove the obstructions @ the Kusoera rives
thiat wisre preesamd g il mwvesment of stoamers from
gl absve Fenchoogunge, & ample pronf of [TA's
proacihve rade @t mattoe

ITA had been recviving acooants from the Docars
tea gardens abouil the lerrible conditon of mads from
Julplggaier and Sillggusi with “carts aking thnee woeks
i il a distance of M miliss andd: retain 6o the

A '|'Il|.1."|"|‘i.‘i a |'|:I|!| ol b Prisimasting: I'.1.1-|-|||'!,' henlth
thi eradication of malars, loberculegis, cholern and
malnutrition AW cloldren and privpagatkon il
lamily plasntig programmes,

Thiem was Jﬂ-}'\-!-l"'ll'l- o ancleneumsd s nar n SAsearm
i Bl ods gl dmd ks o e wis Eiven o thiAr wiekfam
Labiourwas o vaboable and eosily et amd thesdoas
I'I.‘|:[1.III'|."'_‘| 1-'|'.||'.‘1|'.|.1| amd tactil |'|.:|l||‘“|r|.|:_ R aind astheer
food prains weee supplied below the market rake, The
systemm of medical abtention and hosgpiialisation was
qpuiife edtidieenl. Every garden had one or o filly

& [

- —
»
ey Ak af adnqu.:h.n::'n'rmmmd.:lun foor thae Linkher Amang the many comemienicalions from Cachar =
al Goalurido B More expeditious tranapor of cargd which had pacsed through e ITA mestings megarding P
with thi advantage of liss handling thwis: states of alarm. there was a telegram saving that .
Lubckipur planters had subscribed o rewand worth -

Hords Fs THY for tree detechon of the Balladhun mademess
The III‘”:I'!IFII.II'II'JI.'I'II. @ Dbwlywiren & Darkan, &

Acssitant Secwaary, ITA and the Sescrdary o the Chied LABDUR WELFARE .
CoinimEadonet of Aszam, Public Works I'h'-Fuﬁ Frmeark Tl
with thee Tormes euiFing h'hdhrl'ang.- steps s bisen Familly haaith, family planning, disoase emdication o

gardien.” In the Consral Committe: rmport at the ACM g how ataln, Indian doctors, compasunders and =
ol Ii"h..- ITA I+ 1889, there is mention of o resolution of o0 ﬂ"]!_:m_l‘.“" ﬂ,l.m”..,,,‘Ph:.,‘.,u Lj.- the compsay =
the Guvernmant of Bengal dated Jonnary 29, 18582, .4 overall responsibility o = s i
I!L'|.',.1r|.ii|:|_|_q plans and estimates of the cost of Thet edfect of malaria ws often the larzest prokie 4
ponstrocting a tramway for LT priuving thee means of a manager had to deal with, Tk I'I1l|.'i|!'|1: rometant
voumrnumicaticon betvwesn thie Dooors Tea Diptricts and recruiting and, despile many |'r|..'w labourers, during >
llpigmonie, The year before, ihe Cachar Comumittes PTRATR Lok Ih-'un- v e i 1 Mebdar foar the-dais -
had ment dowen a Lot b St Bdward William Watldin, tasks. Malaria caused groat loss of working Ay ." 2
|!1-'I|l MP about a contemplated raifway from Fo T e TTA - frarncsd remrercln bt rar
Chittagong to Stlchar [Blackwater fevear), malaria and hookworm at the
e cpuestion of roads and communlcation in e Sehiind of Tropical Medicine, Caleutta The research
Dooam ‘was given special atténtion by the ITA.  yaded msults when Dr UN Brahmachar formulabed
a vacckni b counter kabazar and the diséasy was
Ralways : coamiphietely eradicated.
Dhuring thar laal tws docades of the cenbary, e The Indian Tiea Assocution book an active roda in
relating o railwinys wers hlli.i'ﬂ up by the ITA ss'welll  Comirol ling cholers sutbreaks during coolie
Muresrs. Octavius Steel and Co, forwarded a repoct on transportation Fron Calosta bo the Assaom gardess in
thiz wateraidvs propussed to be Jeft in b embarkoments
of the Assam-Bengal Railway, The mport was o the
effect that these waterwiays were allogethier madequaie -
arsl ihe Carmweral Cormminier was ssked o move in the r
munittior tm Eha grneral i bireits o p;;nl.-nn likiely bor e
aftected. The commitee faraarded this repart toe the
Cowvernment of Bewgal, as it was foli that the
r'i."E|1l'-r'|.'-:|"|||.|:. for fixing walerwavs on the ratheray
liive rested with the government ITA alss pl_j_-,.-.gu::
mesbi i wasbrviETEng: & repROTT b the gove mmmeTT to prodect
inderests e in the Sunma Valley from the flsods
fikely o be prolongoed and inlenaified by the
Budde rpore hridps and ather bri dgres and
embankments, [ was decided thae TTA shwauld 1ook J
mi the matter of construction of embankments on
thee lie amd make a full soguiny into the subseguent
loss and damage throggh the Heoding bes landa
- [he Dharjeeling-Flimalayan Railway was mainky a
E condeived in the 1960 b Facilitmie dncl carer tha boa
2 gardens in thal region .
Tha issiw of poads and satety of plantations have S5 R SIS SR R " =
%_d . LEIE L H] 4] bhofore that 17TA sevviera| Homes Sl {Edmiiig] g e e eslohes
= L :
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b latss 1%k century,
The ITA BOG campaign against fubrronioss wis
o alsoa major programme i the fekd of labour welfare
In 1954, as part of an ITA programme, fraining had
ety given o seliectisd Assistant Medical UHiicers in
Pelamdonux testing, BOG vaccinstion and the cormpdkatisn
BOC sdnbistics, This part of thet programame by TTA

A -—wm. |,|;:|"|1'|'|||1P| < Fest yarar in the Toral, Doocars and

Cachar and in meest |1!'Ih|.-:|-11.l.1 amean 3 thined vist bead
alsgs bowry civm rlh-'r-l-d
In 1952 the ITA chairman E A Hutchison felt that
the modical arrangements of the Association weere 3
decade ahead of anywheee glse, Even during the lea
industey ceisis of 1952, [TA had done every thing
.P_ﬁd‘lh‘lﬂ rmrvtain llﬂng stamdards becanase il mealised
sKiat a !w..:ll!::.' and contenterd Leboar oo is one of the
gredtest assels an industry cah possiess
Whirt muilaria wiis Fral sucoessfully oradicatod in
i powsl war yoars, TTA ook upa dhallenge inthe new
fiekd of famdly planming. This work was begun way
Back in 1950, when even the Government of India did
not have a tamily planning department.
The .'|-'|..|F|F|:I.' of rhee al & concesrional pl!'.lEE by thee
Indian Tea Association safeguardaed estate dhildren
agamst shortage of their main item of diet.

RESEARCH AND TECHNOLODGY

Tea research ook Hs ficst skeps in the nursenes ol
the schentific departmient of the Indian Tea Association.
Thie sezde of bea mesearch were swn in the Indian bea
Indu-:trv as ra:l:h- as the 1BINs. Extensiyve
correspondence on the subject of analysis of tea suils
and manums s foand in the 189 Anmmal Rr'l:u'-rl exf
tha [TA.

Thie 1801 Annaas] Report of the ITA says, "The need
of investigation and scientific explanation of the
various chemical changes undergone by tea in the
process of manufscture has Jong been apparent to
thess connected with the indwustry, [ necent years, the
guestion of manpring the tea plant has become
l.1|.'\'IIII'I|1'II.‘I:I|1.. anmil oy E,.lh.il!:l’m Braw wlder, and as the
necessary comabifuents for e woll-being of the plant

miore and mone Impo Wt
o cemmibine EJ'I.Ih Enguiry ik

which would ba of Eraat 5T ;
industry. "With ihe Fln-q.:'nt er' % -".

subjedt, it s imposaible o say wihithe
given manome contains constifuents e
to the growth of tea, and whether
corlifuenis if does contain ame present or absg
from the amil” weas the view ofF the TTA

That year, Montague K. Bamber, an agri-
cultural deermnist, wan rominabes bo Cimvaieh g
the eultivatkon and manufechwne of fea from 8 * o
arieniific g ol wilew™ h:!,' a pinit commomitee
formad imonllaboration bebwasm the ITTA and the Agrd
Homicultursl Sockety of India. Extensive experiments
were also carried put with insecticides and mantin=
o Firsd ol the massd sutiable by s jor clitlerent Bypes
of soil and plants

ITA published a book titled Chonmizbry andl 2
Agricuttiore of Tew, incledirg Growth and Mamaifnd i
written by M K Barnber, based on his investigations
and expedments during the bao vears he acted as s
Practical Chemist

The ITA took a proactive robe in research for the
mitigation and prevention of insect ravages in India
and stressed to the government for thie enganisation
of straonger statf ol entomologlcal ollicers:

The ABITA had the privilege of providing the
wrmdbe o fiea pessarch thoough clise collaboration with
Toecklal. B & T in the fea industry wan laid on a sofid
foundation in 1900 by the Indian Tea Associaton,
which led 1o the establishment of the Tockial Tea
Research Station, near [orhat in Assam, m 1911 with
Dy Horace Mann as it head, placing research and
development in the tea industry on a sound footing:

LEVY OF CESS ON TEA EXPORTS

Im 1896 thae TTA tosok a maomentous messane b:r
recommending that a cess be levied ontea exports
ind the proceeds be utilised for the promotion of sale
of Indian tea, This measure brought into being the
Tiea Cess Comumitise which, through sucoessive stages
of the Indian Tea Mark et E:n:F!.:Juinn Board and the
Contral Tea Board finally resulted in the formation of
the presend Tea Board of Tndia

PROMOTION OF TEA IN INDIA AND ABROAD

The ITA waas I_Il'l'l_:irl.jlt:r forrmed wilh the view of
iridkab g promstion of Imdian tea in Australia. Tea
promokien therefore, remained as one of lis top =
priorifies, il present times. As part of 1t promotions .=
activities, exhibitions were held in foreign counbries:
Particpation i exhibitions at Brussels, Glasgow,
L".h:|;.1§n and other cities was warmly weloomed |.1'g.'
the pepple there, Kkitengpurs dressed in fopies afd o —
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wehich maschind the retugess keft Hio. Thass
wmmm R ;o

knmiariviinds served bea in the ethnically decorated
Indian pavillons that drew large crowds

THE WAR YEARS

Fliret World War

The industry fsced a crisis in the 19305 a5 once
agadn the world supply of tea excesded the demand
The Indian Tea Association put in an effon 1o meet the
crisis by successully persuading over @) percent of
the member SO psTTIES (i S0 pport a nchamie agreeing
i it prroduction and by kegldative control of exports
En 1933, through the TTA'S initialive. the Intermalional
Tea Apreement was concluded and the International
Tea Market Expansion Bpasd was formed in 1995, The
Intermational Tea Agreement comtinued 1o be In foree
Gl 1955 and helped o bring & degnie of order in the
international tea market through limits on exports by
the contracting tea producing countries and the
Invternational Tea Market Expansion Board helped o
increase the demand for bea throuph systematic overseas
publicity. Eventually the Indian tea industry stood in
a srong positben an theeve of the Second Yorld War,

Sacond Warkd War

An impartant axpect of the bransition from war b
peace was the ending of the bulk purchase scheme
that had freed the Indian tea industry from the
problems of marketing and guaranteed moderate
profits. Since, hawever, London auctions did nod
recommence quickly, the Government of India
proposed that Caloustta shoubd auction the andine noreth
Indian bea crop. The Indian Tea Association was, at
this point of ime, able to persusde the government
that this was an impractical plan, Accordimgly, the
government allowed the tea producers 1o enter imbo
direct contracts with the UK Miniatry of Food for
oxporis of bea

Apart from helping out the Indian teaindustry in
mimp, mragor decesions and oormective measures in the
Belds of marketing and profit makimg during the war
and post-war times, the Indian Tea Asssciabion
evndributed owards wanime sodal welfam:, throwing
in vishintary support in the evacuation of Indian
meiugees from Burma during the Tapanasy bomibding
Without help from the ITA volunteer ieams for road
building projects, ITA relicf camps and medical

supprt. the evacuess would not have been abbe
to counter the difficult and unknown,
reatinktainous Berrain or P.'nl]}- e aroome the
problems of foond. clothing and shelier

Past Independence

Ihe tea indiestry came very near o a collapse
m 1951 bernuse thers was a threat of mine on
several of the finest lea growing ansas of India.
Even during the crisis period the relationship
betwesn the management. sworkers and the TTA

remviabined excellent,

In the fickd of exports, ITA's pioneering role and
efforts led in 1933 to ITA's initiative for the ardoely
development of the international tea trade. This in
turm led to the drowing up of ik Inbernational Tea
Agreoment and the formation of the Internagional Tea
Market Expansinn Board, fimally resulting n the
formation ol the present Tea Board of India,

Atter India’s independenoe in 1947, the socialistic
concept of miked economy came indo existence. A
graduoal Indianisathon of forelgn investmeni= stared
taking place in the country. This new kind of eeonomy
led toa mumber of legislations and controks affocting
all aspects of the tea industry,

Ome of the most important steps taken by (he TTA
in 1951 regarding its own administration was the
division of its Assam Branch it thres zones - each
with its honorary Zonal Chatrman and a stipendiary
Labaviir edficor-cum Sty This was dirie 1o crabde
the Association to provide beter ssrvice to the planting
oMMty

At the beginning of 1953, over a 100 gardens had
closed, o huindred thousand labourers wens out of

wiotk and when many others wise working only thaee
or four days @ week, the [TA approached the ten
einphioyees with the pequest 1o-accept loveer wages,
The first waie cut was made effective in Crarjeeling,
fatlowed by Cachar and Dooars. In 1953, the tea
indistry could restose the wages everywhene io the
kel ot which they enisted in 1952, exceptin Cachas
Rl frivm ibe inception the ITA has played a major
mole inmaintaining an excélent tripartite relationship

20.] %5 s
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.:I.I’I.IIU{ the government, the lea lndestry, and itserl;
whete disagrements have been troned ouf by fruitful
. ibisrussions withowr moriminations or bitterness. Then
was however, no comprelensive legislation regulabng
the comditson of labowr in the tea induistry apdo 1951
A comprebensive labour legishation that provided for
real welfare measures o the bes workers was actually
cpacted in 1951, The ABITA and its member [ea
pardieine were laspely fesponaibbe for the bepiefits of
. the weliare measures incorporabed inthe Act tooneach
'r'H.- I_'-I.'|||r.-|||'-|- wirkiors Ihn'-u_g;h the Framework of the
viluntary welfan: mensures provided by them. The
nonrporaticsm ol sis howelfare medsures was 8 Boan
b the millions of plantation workers and fheir
depemdents

Thee working comdstions ol the tea indusiry have
greatly improved over the vears. The subsidised tood
echems wnd medical Facilities have Lagely comtritasted
ki the well-being of the workers. The TTA could
justifiably be proud of the fact that the statutory
wedbire measunes that were being introduced through
the several Adts followed the pattem of what was
already being provided by o large nomber of ity
membors, Lnder the Awsmociation's guidance, 1
memibers quiickly tok skeps o cosform io thie newly
enacied Lvbour lnws, Down the years g large number
ko e’ a
highor aumber of doctors, narses and hospital bedy
tham what is stepuclated o the Plantations Labouar Aol

The enlightened industral and human rebations
policses formulated by the TTA and andently Fabloawed
# by its masmber bea ulm:|1.::|'|i1"\. havie e=nsured & relative
mdutnal peace inthe tea industry.

gl Ils Fi mbser eslales have conbinued

w  Housing
I 1950 the Cannermment of et El-l.'rl;.:n| ankesd 1A

d to take advaniage

whithier the bea industey wished

DISTRICT COMMITTEES OF ITA

[Eepizini ey Tezy Eirim i |
19E5. The “hob™ was ewnnil
by the mgie

Assam Branch Indion Teas Association (ABITA)
Formed on October 29, 1889

Surma Valley Branch of Indian Tea Association [SVBITA)
Dealing with the affairs of Sylhet and Cachar.

Formmed in 1809 : ‘ o

of the Cettral Liovemmig
Srheme undsr which th

hiruses; bl sccomding bocer
ekl e Barme I"l. e Crevtrad §
in a one=third |/ tweosthird ratio. The

interest in the: scheme:s The mimimgem #
for the houskog of tea garden labour encpla
and Drareeling hill estates, dravamup by the=
approvved by the Central and the State LaOve

Cantemporary History
Today [TA SR B PETTiier |.1-\.'--:ili-::-n im the foa
inctustey: Tiacomunds for about ewo-thinds of e planted
area but prosduces over 7505 of the otal crop in north-
camt Inadia #
The Indian tea inclustry pemains o vital componenl. @ e, 4
of the Induan economy. 1t dinectly employs over ong E
million workiers, wf he .
wurrkioroe, Pesddes, i1 dlwio lmoks st moee Ehan hree
milTHon desendents who ane residaent in the tea estahee
Furthermore the industry generates income and
fvelithood, divectly amnd JI:!I.‘IJ:I'J.'I.“:-'. leve ercde Hhan 10
i [l people, conmected in some way with tea, The
ten induistry's continued viability s of paramisunt
impartance in et B sustain this hu;.;t- wurklorme
and the large rural population it suppsoris
ITA Chadrman Aditva Bhaiban cted a fow fguames
in hi= ACM -.1-|-|-|-I| by ilpsirabe some imporkant
milestomnes + @ Areg under g mereiased rom 125
thousand hectares to 523 thousand hectares @ Tea
production has inceeased from 32 mig o 580 mig, &
Internal comsumption has inereased froam 1 mky bo = '
BLO mkp @ Exports from 21 mkg to 200 mkg.
O il the notable: achisvisments of the lddan Tew
Aasociation Ilﬂl-\. IMET YAl | ‘I"-I.l'l!.ll]l;ll inl rolatigins
Ihie el at jvee imchiasirial TS that thir toa indostrr has "‘-.... ol

enjoyed throughout it long pourney has i large Ai

WL consriiuiing MY
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meanires Howed out of an
enlightened industrial and
human relations approach
advpcaied by the [TA He
albiy dhealkt with the =l
fern wowTEAric, B |L‘|'lil1h|; ety
production, exporis,
consumption and
enmpetitiveness

That Chadrrminn said,, “Indian fea productom dunmg
2007 dheelimied due b ereatic weathor conditions in
both north and south India, All Endia tea prodocton
was 5 mkg o 2007 = hower by 18 mibcy from thi 2006
lpwel, Char common missinn towards correcting the:
product-mdxs and increasing availability of Orthodox
lea saw. encouraging results during 2007

I exrder o make a strong focthaled i some of mir
key markets Like Makictan and Egypt (heo CTC
mearkets] and Tran and |r.1|.'|_l:rl.1.'i1 Cirthasilies market= ],
1TTA hias requested the Central Giovernment o extend
assistance in the folloewing amas | @ Inclusion of Tea
ik the Vishes Krshi and Cram Udyvos Yolana Scheme
# hdarket Specific Assismnoe Scheme © o defray high
intand transport cost and high ocean frelght cost
& Setwmio for Diavalopmsent of Export Infrastructume
Setting up of a proper Infrastruclune covering
warehousing, packaping, bBending, ¢te.”

This kieyr {asunes, ik Hoee TTA'S v, rl.-lu.lirll.l;. l|.|1:l-:|:'~:rrb1
ame ;@ Cost competitiveness @ Compliance aspects
pariicularly telabing o pesticides and related
Mla iy Risthdhae Limdts (MRLSY 8 Copduscive and
efficent infrastructue mpinging on Porls, Roods and
attendant freight :i|r|'|:||i-'...1II|:||'lri

The tea |n|.'!1.1-1t:rl.. i VIR masch abive fo the aHT.lL-b:I
i ot :L1mp|.~1|h1.r|'m=:-'-. and the SPTF inithative has,
Phuerefcere, e adriven o add fess the struciaeal aspcis
1 JHHIIHF bira brasabhaes aa aleen fa 'll'rirﬁ;“nl.'\l il i.'ll.lalll'_l,'
profile of fndian tea. Complisnos of divergent MEL
norms cast by seversl importing segments and the
high cost of such n:l-;rrlpli.lru'l,' h'|.l way (5] Tl'hri.T'.H e puar
cons fgnments ane aspects that the ITA and Tea Board
anc iy seleed writh,

The prospect if Azsam Orthodos tems jondng the
randks of G pritection with Daneeling bear significand
potential for the diemand for Assam Orthodiox in the
global market and the TTA is warking dosely with the
Tea Board towards progressing the agenda

In rexponse o ITA's persisfent fepresentabions for
the meed to conduct and map domestic tes
consumptim, a study hes been commissiomed jointly
by e Tieay Board and the OCTA 0 QR Cre-Trud i im 2007
Thie Chairmen did a corment market review. He-said,
* The cutlook for Indian teas in 2008 appears bright
The prices during 2008 would be largely governed by
the progrss of crop and oxport demand., Sinoo the
biginning of 2008 tea prices have. improved.

"The ITA has odlated deerage auction proes from
major international awsction centres, which shows that
in Kenys and Sri Lanks prico nerease dunng anuary

i By KR was around
Al Cenld and 76 5L Rs
respectively, while the
sarriein Frackia wies omly
arcsund Bu BA43 per kg,

TPaamestis e prices
are vet o hully recover
after contttuns decline
sance 1999, COuige g dew
tira entabies are stll ander threat of dosure. Th: Tnder
Minksterial Commibiles (IMO) recomumended sharing
o Soctal wndd Indtistructirel vost bebwieen indusin
and Cendral and State Covernment, FT& bs esbremmely
1'nn:11.|r.15n.1 to et thie |.‘|I."||"|!'|LII-|'H'.|'II.'I'I|.'| i Assam where
the State Governimen? has made decisive miswwes (o
cowier the Bational Kural Health Misstomn Schemae tor
the boa garsden popualation

The Cevernmemt of ndia has given il approval
i the phen sheme om achabilitation packages for dosed
e gardens. TTA reconds it thanks to both the
;e]nw‘-mmnn[r. dior thetkr Eu—:—iun*

“Am area of achivwmant of ArE FREe R =IngiLsiry
partnership fo acelvrale the long-tenn dovhopamend
of the tea industry has boen the launch of the Special
Pierpeesar Toa Pond Scheme for financing toa companios
to undertake re-plantation/ mejuvenation activities
ITA hopes that lea companies | estates would bo
Bseruiedibesd by avdinlbing ke seherrma,

T Asdame, fea in ffe Baraf Talfey
TR Fans hl.-.uinc.ll.'lj.' siffered frovn meveral I‘ld.llldl.l;:lp‘n
ire .;\.nrrlpaqpimln frh H;l':lhrrurl'iuir.l Wallis, Maotabde armgirg
these are lower vield and lower price realisations
Thimsst Factors cast a severe pressune onthee hea mdusine
in the region and the industry s noet able to |.1Inup;h.
back sufficiend funds for l:||"1.l't'|l:ll'|'.|1‘|1_"'l'l'|‘ The Arsociatiom
hias urged the State Consmment i redoce Green Lead
Cean bor the Cachar tea industry, whach should be
sympathetically considered

"Thee Imndian Tea Industry organised the “India
International Tea Convention 2007 (11T 20607} at
Guwahati over 12nd - 24th November 3007, Thay
Canwahat] Comventiom offered an opportunity of global
inferactem ama e proaducers, espten, blanders,
ciistribirtors and all those imvoboed in the ea indostry
Thee TITC 2007 showecased India asa onestop :hnp fcar
i wide range of quallty variety with distirct regricnal
characterisbics, ranging from robis Assams o (lavoury
Dharjeelirg and high grown Midgiris. as well as other
regronal varieties that ciler excellont value (o blencks
A farge number of participants. from overseas and e
dimestes arena attended the Convention,

The 125th AGK ol ITA was s perfict occasion
b saluie the visionaries who saw merit Incoming
together to forge collective action and carry on the
goesd weork in the Indizn foa industry

Mraaiana ¢ FTA sl TRKTNT
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MARKETING

gains market
share in tea, salt;
eyes expansion

EW DELHI: Tata Consumer’s India

| \ ‘ business grew 13% and the FMCG
giant recorded market share gains in

the core categories of Tea and Salt, its chairman

N Chandrasekaran said on Monday at the
company’s Annual General Meeting (AGM).

Responding to queries by shareholders, he
said Tata Consumer Products would focus on
leveraging its product portfolio, expanding
distribution and product innovation and
entering new categories, while supporting both
organic and inorganic growth opportunities in
future.

“We also believe in inorganic expansion and yes
inorganic expansion is one of the key strategies
for the company. The cash in the company will
be used definitely for the right inorganic growth
opportunities,”
he said.

He also talked
the

company

about

strategy saying
TCP is focused
on expanding
the distribution,
product
portfolio  and
bringing in new
categories
a lot of focus in
the domestic

and

Contemporary Tea Time | APRIL - SEPTEMBER 2022

market. Chandrasekaran went on to say in his
speech, “During the year, we made substantial
progress on all the six strategic priorities that
we had identified for the Company. Significant
has

our distribution, accelerating the pace of

progress been made on expanding
innovation, redesigning our supply network,
and driving digital transformation across the

value chain”

He added that the company’s growth businesses
- NourishCo, Tata Sampann, Tata Soulfull, and
Tata Q - collectively grew 52% during the year.
“We are investing in these businesses to fuel
them further”

Talking about the international business, he
informed that it saw modest growth on the
back of double-

digit growth last
year. He said
the  company

is following a
three-brand
strategy in tea

forinternational
markets  with
Tetley,  Good
Earth, and
Teapigs.
A TeaTime
Bureau Report
. |23




TEA TIME
The Bistory of BAPPY Yalley
and the ABanerjee Familp’s

inbolbement with Tea

Tupa Banerjee

efore the advent of
tea estates, Darjeeling
was a huge jungle. The

Darjeeling area was owned by Sikkim and went
to the British in the 1830s. The culture and way
of life of the indigenous people of this area wasn’t
Indian, which had important manifestations as
the tea gardens evolved. As is known, the British
government sectioned plots of land in Jalpaiguri
and Darjeeling for the plantation of tea and put
them under different entrepreneurial companies,
who employed various managing agencies to sort
out the technical staff, managers and laborers
required for tea production. Some of the famous
agencies are still well known, like Andrew Yule
and Company, Balmer Lawrie and Williamson
Magor. The managing agencies were given the
responsibility of learning how to operate and
manage a tea garden, including the planting and
marketing of the produce. This was similar to
how jute companies were also run.

In the early days, jungles had to be cleared,
factories established, machinery - some of them
100 ton weights - imported from Europe in ships.
From the closest dockyards, the machinery had
to be taken to the destination gardens upriver by
barge and roads had to be built to transfer the
~_required machines by bullock cartsand convoys of

Phalguni

& Tridey
Banerjee, at
the helm of
Happy Valley
for decades

EETARLESHER s

laborers. This is WI_TI)‘»"th'éfIfIilLC_éirt.rogd"Was built. __ ‘ =
Railway lines were also laid for.the same purpose. <
The pioneers were, the British, particularly f,
Scotsmen. Some were remembered generations

later, like Langle Smith, who managed the Soom

Tea Estate just below St. Joseph’s school. All this

work took from the 1830s to the 1900s.

Initially, the investors in tea were British but as

the tea industry developed, Indians also became

interested in investing in this venture. One of

the pioneers was G.C. Banerjee, who was the

first Indian to own"a tea garden in Darjeeling.

This is where the history of the involvement of

the Banerjee family in tea begins. G.C. Banerjee

emigrated from his native village called Boral

in Serampore, around1860. He entered the

services of a transport company and through

merit rose to be an important officer. When

the railways came to Darjeeling and _-,r

the transport company closed its
business, Girish Chandra started
a departmental store in Kurseong
called G.C. Banerjee and sons, with
great success. He also bought a tea
garden in Siliguri. G.C. Banerjee died m "--'._‘-_'. t-'
early and suddenly, leaving behind
three adolescent sons. Although very
young, the sons were able to run
their father’s business successfully.
The running of the tea garden on
the other hand proved beyond their
young and untrained experience and
was sold. In 1910 the three brothers
bought Happy Valley Tea Estate in
Dag‘_eeling;—from a Captain Keeble.
The garden was not in good form,
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tea bushes dying out, the forest denuded and
the machinery barely in working order. In fact,
the garden was an unsound investment. The
brothers, however, were not ready to bow out and
devoted their energies into turning the garden
around. Haripada was the eldest and probably on
the older side, the youngest brother Hemchandra

was a solicitor in Calcutta, so the running of the -

sick garden was put into the hands of Tarapada,
the middle son. Tarapada Banerjee had new:
seen the working of a tea garden before but

and observation of the practical work involved,
in a remarkable eight years” time, he was able to
turn the garden around and made a name for
himself as a very efficient planter. He replaced
the obsolete machinery, built a new factory,
reforested the denuded hillsides and by devoted
care was able to make the tea bushes heal

- Under him Happy Valley Tea Estate ranked as

one of the best amongst the gardens producing
high quality Darjeeling teas. This was the only
Bengali and also the only tea concern to make a
name and to be held in high repute not only in
India but also abroad.
Haripada, the eldest brother, died in 1916.
In 1920 the remaining two brothers bought
another European tea garden called Norbong,
below Tindhariya railway station on Hill Cart
road. This too was a sick garden;

“put his soul into the work. By much reading;

The fabled bunglow living room - * Gol kamraa’

start riding on horseback at sunrise and still not
reach the periphery of the garden at sunset.

As the brothers aged, in 1928 there was an
amicable division of properties and Happy
Valley Tea Estate came under the sole ownership
of T.P. Banerjee. Soon after, in 1929, he bought
another tea garden called Windsor (also known
as Lumtham) and incorporated it with the Happy
Valley garden. This conglomerated garden was
run successfully by T.P. Banerjees eldest son
Amiyanath Banerjee, who later made Happy
Valley into a limited company.

T. P. Banerjee had bought Makaibari Tea Estate in
1936 and had incorporated it with Happy Valley.
In 1946 however, to leave separate legacies, he
made Makaibari Tea and Trading company

Aerial view of
the Happy Valley
factory and
bungalow

separate from Happy Valley Tea Company. Prior
to this, the estate was owned by Kurseong and
Darjeeling Tea Company and the managing
agents were Jardines Skinner and Company
with their office at 4 Clive Row Kolkata. He left
his younger son Pashupatinath Banerjee as the
principal shareholder of Makaibari and his eldest,

furthermore it had a liability of
eighty thousand rupees at the
time of sale. To give an idea of
the sheer energy, will power and
labor of Tarapada Banerjee, who
was again given the management

'|I|I

o r
R s .garden, Fhls 11ab1.11ty Amiyanath Banerjee as the principal shareholder N v
could be wiped off in a period . , e
of two years. The tea market of. Heppy pamiyg it

¥ Valley. (Seated, furthest left),

became steady in this period
and T.P. Banerjee could bring
about 1mprovements
and  changes

make Norbong a
success, which was an
enormous tea garden.

It is said that one could

Happy Valley’s pioneer

§ L]
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three sons, Manas Kumar (M.K.) Banerjee,
Phalguni Banerjee and Tridev Banerjee. A.N.
Banerjee bought another garden in 1958 called
Vatakvar Tea Estate and made it into a company
called Sashitara Tea Company (named after his
parents Tarapada and Pannasashi devi). This
was run by A.N. Banerjee’s middle son Phalguni
Banerjee from 1960 to 1976. Times had changed
post independence as had labor laws and this

A planters’ party, back in the day

garden went through hard times. A new central
government rule came into enforcement at the
time, taking over the management of sick tea
estates, making them viable and returning them
to the owners. The Tea Trading Corporation of
India (TTCI) took over the Vatakvar garden’s
management. The TTCI itself became bankrupt
later however, and under court orders the gardens
under them were auctioned off. The Banerjee
family was then left only with the Happy Valley
Tea Estate. :

Happy Valley flourished for 50 years, a famous
tea garden known for its exquisite single-estate
tea. Back in the day, the focus of small, single-
ownership tea estates was on not marketing but
manufacturing: the making of very high quality
tea. Happy Valley was a garden which, because
of its proximity. to the town centre, attracted
tourists over gene;atlons Most of them
were from Benga1.~In a lot of li /
‘books of the tlme Hap /a

o

Happy Valley passed ‘on to A.N. Banerjees‘-ﬂlquah‘[y. It’s fame sp

]

A -
art, . ¥
T :Ld- "_' j" .-.'| i
- ' : | {r -
L _‘,‘] ‘o

oug o;c‘i'_ Qmauth
and the tea;_brand = useﬁ'.ld;ﬁ\‘ame
amongst tea connoisseurs all omr Bengal. Tfﬁ'
famous garden failed to be prpductlve in the

end because of a myriad of reasons. . One of the -

principal ones was that it eventually became
a small garden with too many stakeholders.
Another, heretofore unexpected difficulties was
with the accruing of labor problems. From the
1970s onwards, a huge contributing factor was
the separatist movement, which wanted the
Darjeeling district and parts of North Bengal as
a separate state from Bengal, called Gorkhaland.
The times had changed and understandably, new
generations of offspring of laborers who were
educated, did not come back to do the work
of their forefathers. With these difficulties, the
company’s liabilities kept increasing. Happy
Valley was always invested in making high
quality tea. With the increase in liabilities the
owners had to ensure that the entire produce of
the company was sold off and increasingly, they
were under tight deadlines to reach this end.
The auction houses would guarantee the sale of
the garden’s entire produce within a fixed time.
Happy Valley being a small, single estate, did not
have enough working capital. In order to meet
costs, the owners were forced to sell the garden’s
produce through auction houses, which did not
fetch the high prices required for the proper
functioning of the garden.

Eventually, after many decades of “struggle,
the garden fell into debt and the well known
Banerjee family had to sell their four generation
old garden. With them passed an entire way of
manufacturing quality tea and an innocent way
of life that perpetuated so much love between
the owners and their employees. Tea gardens
ceased to be one great family and
became nuclear units of business.

A pathway in the garden




TECH SOURCE SOLUTIONS

PROVIDING ACRI-TECH SOLUTIONS

SOIL MOISTURE

INDICATOR TOOL
for

Effective Irrigation Management

Monitoring soil moisture level is crucial
for highly effective irrigation
management.

Unique

Lowr cost and Instant indication of the soil
rroisture status with color LEDs.

Reduced water consumption by upto 15% &
increases vield by up to 7%,

Innovative approach for smart watering in
Tea gardens

Effective Irrigaticn Scheduling for Tea Estates

Many tea estates are using for effective irrigation
scheduling inthe gardens

Measures sl moisture upto 30cm,

Awvarded the Winner of Best innovation
in water conservation ot the 2nd Woter
mwards by Ministne of Jolshaktl GO

v

B

F¥: =[-8 No 163, Rajeshwari Complex,
2nd Floor, Above Karnataka Bank, RV Road,

Mear Minerva Circle, Bangalore 560004, INDIA

www.techsourcesolutions.in

megagsures
S e dvolumentric water content in the soil
very easily & multiply the yield. o E':
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|
Our

Dur users include farmers from Sugar mills,
KVK's, ICAR Labs, NGO, Agri-institutes,
many State Govts in Agri dept, Private
institutes and others.
Armmalgamated Plantations Pyt Ltd.
Megha Tea Co Pvt.Lid

Monabarie Tea Estate

Harmutty
Dhunser Tea

Cooch Behar Agro Tea © Bukhial Tea Estate
and many more..
& o  Apprmved by ICAR - 58, Coimbatora
4 -
More info
+91 90350 67427
info@techsourcesolutions.in

for use as 50l moisture indicator for

formers.
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/A2Z TEA MACH v

KOLKATA - SILIGURI - JORHAT - COIMBATORE aaals

- Small
w._ ' 4 Is the new

Axial Flow Fan

Rotorvane

Auto Milling Machine Auto Hydromating Chasing Machine

Addison T30 Roller Inspection Bench ¥ibroscreen
Tool Grinder
Contact us:-
A2Z TEA MACH

Surendra Bhavan, 254 Nelaji Subhas Road
2nd Floor, Howrah - T11101, West Bengal, India
E.mail; info@aZzteasolutions.in
Website: www.aZzleasolulions.in
M: 98305 37626 / 98300 T5358
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Rajiv Lochan

ajiv Lochan is the founder of the Doke
R"gfea Estate in Bihar, a non-traditional tea-
rowing region bounded by West Bengal
and Nepal. India no longer requires permits to
grow tea, a policy decision driven by increased
domestic demand. Lochan foresaw the need to
open new tea-growing regions years ago and
began acquiring land along the Doke River in
1998. Since then, Lochan’s marketing mastery
and tireless promotion have literally put Bihar on
the official map of India’s tea-growing regions.

« Caption: Rajiv Lochan, founder Lochan Tea and
Doke Tea Estate

Rajiv Lochan founder Lochan Tea and owner of
the Doke Tea Estate in Bihar, India

The Rise of India’s New Tea Growing Regions

In 1850 after the British established the Tukvar
tea plantation in Darjeeling, India’s tea industry
expanded rapidly, felling forests and flattening
hills in Assam and terracing the Himalayan
foothills to meet global demand.

To fill London’s warehouses, growers planted
the Dooars and Terai, much of West Bengal, and
the entire length of the Brahmaputra Valley in
Assam. In 1940 there were 500,000 acres under
tea; by 1960, there were more than 800,000 acres
(329,000 hectares) under tea.

Exports rose steadily but beginning in the 1950s
domestic consumption climbed even faster.
In 1960 India exported 195 m.kgs of tea and
consumed 115 m.kgs. Household consumption
as a percent of Indias gross domestic product
peaked that year at 87.4% percent. Ten years
later, exports remained flat at 200 m.kgs, while
domestic consumption had increased to 212
m.kgs. Today Indian consumers drink 90% of the
tea it produces.

Until last year, registered gardens were permitted
in only a few states. In 1960 the Tea Board of
India recorded 160,000 hectares under tea in

32|

THE RISE OF INDIA’S
NEW TEA LANDS

Assam. There were 82,000 hectares under tea
in West Bengal (Darjeeling, Dooars, Terai, and
West Dinajpur). North India, consisting of the
Tripura, Uttar Pradesh, Punjab (Kangra), and
Himachal Pradesh (Mandi), cultivated 255,000
hectares.

Bihar grew tea on only 725 hectares (about 1,800
acres under tea).

Dan Bolton: Rajiv, will you describe India’s
domestic market for new regional teas?

Rajiv Lochan: We start with eastern India.
Bengalis are very, very appreciative of Darjeeling
tea. Calcutta has a direct connection to this
growing region and is known to be a tea city.

Its very unusual to find Biharis, who like
orthodox Darjeeling. They are now opening up;
yes, this is something good.

Doke Black Fusion is
ahandmade Bihar tea,
a mix of Darjeeling
and Assam. That's
why we call it fusion.
We sit right in front
of Darjeeling, and the
cold winds coming
from Darjeeling cool
the plains for a more
delicate tea. Doke
has an amber liquor,
fragrant aroma, and
sweet taste, complex.
Mixed together
with  the strength
of Assam, it is full-
bodied, slightly bitter

morning tea.

Dan: That suggests
terroir is important to
their buying decision.
Rajiv: They under-
stand; they listen.
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They’re very appreciative, they come in with
questions, and they take the samples. I have a
sample pack of about 10 grams which I sell for 60
rupees. They sometimes buy 600 rupees worth of
packets.

“We produce very little on 10 hectares but we
source teas from all over the region to make
different blends and then package it. So we

handle about a million kilos of tea every year.”

- Rajiv Lochan

Dan: Where do customers get their first taste of
teas grown and processed in Bihar?

Rajiv: Online. Not many stores stock all these
teas, and it is very easy to order online.

Specialty teas are only available in the big cities
with lounges and specialty tea shops. I would
not say even many of the tea
specialty shops.

Amazon has taught India
how to sit at home and order
very, very comfortably and
has created online shopping.
All the ladies are very happy
sitting at home buying
whatever from this thing.
Many buy to experiment.
Yeah, Amazon has done
wonders in India, successful
like Coca-Cola.

Dan: Are the websites
built by local brands
sophisticated? Is delivery by
mail or courier?

Rajiv: Teaswan. Thats our
website. They do everything
online; we do everything
else. 'They handle the
ordering and the total thing
collection money and all.
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Dan: How long
does it take online
customers to get their tea?

Rajiv: Maximum three days. Three days is very
fair. We also use FedEx, DHL Blue Dart Express,
and UPS. Siliguri, since the pandemic is very,
very conveniently connected.

Dan: Tea from non-traditional growing regions
like Bihar is now accessible but still not well
known. Your innovative processing and tireless
marketing of green tea and oolongs have
earned the brand an international following,
representing only a small volume of the million
kilos you process locally. You can get higher
prices overseas, but in a CTC (cut, tear, curl
market), pricing is critical. According to the Tea
Board of India, only 22% of Indian households
spend more than INRs200 rupees (about $2.50
US per month for tea). What price do you charge
local consumers?

Rajiv: Our 250 gram CTC sells for INRs 70 to
90 per pack. Tata costs almost the same, but the
quality is better than Tata. The reason for people
buying outside Tata is the quality. There are four
or five local brands available from Siliguri, so
people are not switching, and we find it very easy.

There are now seven factories in Bihar. There
are 20,000 hectares under tea, and the total
production is 25 million kilos. We package our
teas in Siliguri, and most of our market is nearby
in Bihar so that we can keep the quality. The
shopkeepers prefer stock that is easy to sell.

The domestic tea market in India is still not
mature; this is just the
beginning. The entry of
more and more players from
different regions will change
the scenario, but India is a
huge market, and if it opens
up, it will really solve the
industry’s problems.




 BREWING
A PACKAGE TEA

quiet revolution has been brewing
Athrough the tea gardens of North

Bengal and Assam. A labeling uprising.
Majuli Mist, Kashir, Teas from India - these
are tea brands emerging out of the estates of
Amalgamated Plantations, an associate company
of Tata Consumer Products.

Or take the Aideobari Tea Estates in Assam that
now sells the beautifully packaged Rujani tea
through its own website. A 120-year-old tea trad-
ing company has emerged ,Octavius tea, a brand
created in 2016, that has been gaining in strength.

Turning a new leaf
Change is sweeping through the tea industry as
a host of pure play plantation companies and tea
traders are jumping headlong into the business of
branding and packaging tea, for long the preserve
of the big two — Tatas and HUL — and a couple
of regional firms. Several of these new labels are
going the D2C route to capture the imagination
of tea lovers.

The Goodricke Group, a part of UK-based Ca-
mellia Plc, have been steadily scaling up the share
of packet tea to its total sales over the past years.

REVOLUTION

)

and estates are creating

Vhy bulk tea producer$

their own distinctive labels

Symphony, Castleton and Khaass are some of the
brands of Goodricke that have been built up. Atul
Asthana, MD & CEO, Goodricke Group said di-
versification into packet and value-added teas
help give better margins.

But the driving force behind the transition can
be linked to consumers preferring packet tea be-
cause of its perceived quality (adulteration free)
and far superior storage options.

However, branding and selling packet teas is not
easy, as it calls for setting up a separate unit for
managing business and investments. According
to Azam Monem, wholetime director of McLeod
Russel, bulk tea sell fast on auctions, while brand-
ing and marketing require a critical mass and that
would require producers to participate as traders.
“You cannot just rely on your own produce, you
need to open up and participate as a trader be-
cause if you market your own produce, you may
get limited,” he said.

McLeod is currently involved in the niche packet
tea segment through online channels. It would
look at scaling up the category moving forward,
he added.




Changing blends
The packet tea market, estimated to be around
320,000 crore, accounts for roughly 55 per cent
of the country’s total tea consumption, pegged
at little over 1 billion kg. India produces around
1.3 billion kg of tea annually.

According to a study conducted by Tea Board
of India, nearly 80 per cent of the households
in urban India and around 75 percent of the
households in rural India have shifted to packet
tea. The proportion of loose tea is comparative-
ly higher in the eastern and central States com-
pared to the rest of the country.

“Favorable demographic factors such as in-
crease in disposable income, aspiration levels,
more participation in workforce (both male and
female), and increasing health consciousness
have by and large contributed to the shift from
loose tea to packets. With increasing demands,
there is a marked improvement in rural pene-
tration and a significant number of wholesalers
are diversifying from low margin, high volume
wholesaling to high margin retail business,” the
last study on tea consumption conducted by the
Tea Board in 2007, said.

Given the way the domestic tea industry has
been reeling under the pressure of high costs,
tea plantations dont have the wherewithal to
invest more in crop quality, which again leads
to lower price realisation, thereby forming a vi-
cious cycle.

Vikram Singh Gulia, MD & CEO, Amalgamat-
ed Plantations, says, “There is volatility in the
bulk tea market, while retail gives better mar-
gins. However, retail also entails more cost as
it calls for a separate infrastructure to be put in
place. But in the long run if you are in the con-
sumer market, it helps”

He says an increased awareness and qualita-
tive investment of 50 paisa per cup by a con-
sumer can help revive the industry. As he ex-
plains, “The average household consumption
in a month is approximately 250 cups and the
monthly household spend on tea is rough-
ly X180 for half a kg of loose tea at two grams
per cup, which roughly translates into 72 paisa
per cup. Just by paying a humble 50 paisa extra
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for each cup, a customer can drink a cup of tea
which is satisfying, fulfilling and does not require
garnishing of spices to make it palatable”

The need for branding

Brand guru Harish Bijoor, and founder Har-
ish Bijoor Consults, gives a compelling reason
for the tea producers to start labeling their own
brews. As he says, “The world is moving from
mass consumption formats to niche! Indian tea is
a mass offering in the world today. It is largely a
commodity offering that goes as a part of a glob-
al blend. It is time to brand estate specific single
origin offerings. It is time to brand the niche with
a David versus Goliath brand feel. The world of
high end tea consumption is ready for it. Sri Lan-
ka has done it successfully. So can we.”

Further saying, “MNCs have tried the branding
game for decades. Today it’s the time of individu-
al estates or small groups of producers to grab the
baton and run. The Tea Board of India must be
the catalyst of such action. I would advise brand
incubation programs to be run for estate owners.
It is a must!”

A start has been made. Watch out for more tea labels
to grace the shelves, each telling the distinctive story
of their origin.

All reports are to be credited to Tea Time Bureau

North Bengal Tea Garden Caddies
Dooars Open Golf Tournament

From L to R:




TEATIME

INTERNATIONAL CERTIFICATION &
TEMPLE FESTIVAL ADD CHEER TO

TEA CUP!

ven as tea factories including the bought leaf
Efactories hold internationally valid quality

certification, many times, they are unable
to get services and products from suppliers who
possess matching global quality certifications. So,
this summer, when the two star-studded hotels -
Gateway in Coonoor and Savoy in Ooty [belonging
to the IHCL SeleQtions from the Taj stables] in the
Mecca of tea industry in the South - The Nilgiris
- bagged the coveted Platinum Certificate’ of
EarthCheck, the world’s leading International
Certifying Agency from Australia, the eco-
conscious tea industry in the region was elated as the
tea industry uses them quite extensively throughout
the year. In particular, during the Annual meets of
UPASI and other planters’ and traders’ Associations,
planters and senior executives of tea companies
stay in these hotels. Besides, these bodies use their
services for hosting various events.

Additional Chief Secretary in the Department of
Environment Climate Change and Forests Supriya
Sahu mentioned,” This is a marvellous milestone to
be achieved bearing cascading impact on different
segments of The Nilgiris. certification is a recognition
of the hotels commitment to adhere to high level
environment protection measures.Observing that
the Government has been consistently working to re-
defining environment to accord a sustainable global
value. The recognition deserves to be emulated by
the entire hospitality industry” She congratulated the
Hotels’ Cluster General Manager Ritesh Choudhary
on winning the coveted recognition and urged him to
be the leader to help other hotels also to follow the line.

Each year “Tamil Nadu Government hosts the
summer Flower Show. Every year , at the summer
Flower Show being held by Tamil Nadu Government
at the Government Botanical Gardens in Ooty, both
the hotels receive prizes for their well-maintained
gardens and lawns. This year, both the hotels
individually received the largest number of awards
in many decades. Tamil Nadu Forest Minister K
Ramachandran, who is himself a tea planter and
factory owner in The Nilgiris, honoured Ritesh
Choudhary and his House keeping team led by
Manager R Nagaraj.

By P S SUNDAR

o The tastefully decorated deity
at the temple festival in Billi-
malai Tea Estate.

As the functional head of
both Indcoserve (India’s
‘largest tea  co-operative
federation)asalso TANTEA,
the tea industry run by the
Tamil Nadu Government,
Supriya Sahu has been
instrumental in bagging
international  certification
for the tea sector.

A Families of tea estate

workers carry ‘karagam’ .
at the Temple festival in \‘
Billimalai Tea Estate

Complimenting the Chief Engineers Sagaya Nathan
(Gateway) and Sudharsan (Savoy) for their valuable
contribution in winning this global recognition,
Ritesh Choudhary said that both the hotels have
been applauded for their pro-environment ambiance,
controlled carbon footprint and quality hygiene.

Guests from the tea industry joined the team of

Ritesh Choudhary in laying impressive footprints

on World Environment Day. “We planted over 500

tree saplings through Savoy in Ooty and 520 saplings
through Gateway in Coonoor notonly.in qur campus ., )
but in schools as well as the heritage Coonoor railway
station. We also presented tree sapling to every guest

on departure. We presented awards to those who

won in our ‘Only One Earth’ painting competition.

All these carried great significance in the tea land that 4
The Nilgiris is”, Ritesh Choudhary disclosed.

Traditionally, tea estates which have temples, celebrate
their annual festival with much fanfare. With migrant
labour now occupying a lions share in the workers’
population in plantations, there is an integration
of them with Tamil labour.  This once again got

“PvA
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pronounced this summer, at Billimalai Estate, 10
kilometres from Coonoor, where hundreds of migrant
labour from Jharkhand, West Bengal, Assam, Bihar and
Nepal along with their families joined the Tamil labour
for the five-day celebration of the 44th Anniversary of
Arulmigu Devi Karumariamman Temple.

Director of the Estate G Udayakumar told me, © We
dedicated the festival to invoke celestial blessings for
timely rain for the welfare of The Nilgiris district”
And, the rain came!

Led by the Chief Priest Bharathwaj, Lalitha
Sahasranamam, Thrisathi, Varuna Jabam, Siva

SOUTH INDIA COLUMN _¥__

e —
Sahasranamam, Veda Parayanam, Diravia Abizhagam,
Asirwadam and Ragam-thalam were conducted.

Another Priest Bharath Raj created captivating
decorations for the deity — the deity Amman was
decorated as the highly reputed Thiruverkadu

Mariamman and Manakolam Mariamman.

Led by the Director Udayakumar and Speciality tea
specialist ENR Vejayashekara, the executives of the
estates served Annadhanam (feast) to the families
of the workers.

Fireworks display, nathaswaram and music

orchestra marked the occasion.

L

E

d Billimalai Tea Estate
Director G Udayaku-
mar (in dhoti) and
Speciality Tea Special-
ist ENR Vejayashekara

WO ihirdNleft) leading the

P Annadanam (feast) to

#" 4 the families of estate
i g

W workers during  the

4 YL temple festival.

executives in serving

4« Tea planter and factory owner
K Ramachandran, Tamil Nadu
Minister for Forests, presenting
the cup to Ritesh Choudhary
and Housekeeping Manager R
Nagaraj at the world-famous
Flower Show in Ooty.

A Ritesh Choudhary (extreme right) honouring House-
keeping Manager R Nagaraj (third, right) and hisiteam

at Gateway Hotel Coonoor for winning the maxir(nkvn\
number of cups. Tea planters have cheered them on.

# P SSUNDERS article has been published posthumously. Mr. Sunder suddenly left for his heavenly
abode on 26" July and leaves behind his wife only. Our deepest condolences to the bereaved family.

Rest in peace. Tea Time will miss him greatly.
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Mr. Harold Newby
1915—1922

Mr. John Harpur
1922-1930

Mr. K. W. Christie
1931-1933

Mr. W. H. Miles
Present Incumbent

PHistory fFrom
UKERS

he idea of inducing the Indians in India
| I |tea dates back to the inception of the tea cess. During the years

1903-15, the Cess Committee spent small sums in India on
experimental operations, the total amount being less than Rs. 75000.
For the year 1915-16, however, Mr. Harold W. Newby was selected as
commissioner for India and the sum of £4500 was allotted by the Cess
Committee. This was increased to £11,000 for 1916-17. With twenty-eight
representative spread out over India. Mr. Newby’s idea was to get people
to open tea shops in which the beverage was sold. Attention was drawn
to these shops by means of cinema entertainments, native bands, singing,
games, handbills posters and sandwich boards. Demonstrations were put
on in factories at cattle fairs, exhibitions and religious gatherings.

As the work progressed, attention was directed toward the collieries and
the Indian troops. Arrangements were made for supplying tea to third
class passengers on some of the large Indian railway systems. The tea
shops became self — supporting. Gramophones and vernacular records
were added, among them being a speech on “The Benefits of Drinking
Tea” and a “Hot — Tea Song”

The Cess Committee voted £22,000 for propaganda in India in 1917-18
and £23,333 in 1918-19. Mr.John Harpur was appointed chief assistant
to Mr. Newby. Small envelopes of tea were distributed free, bearing the
legend, “Empty the contents of the packet into an earthenware teapot
and pour on enough water for six cups of tea. Leave on for eight minutes
and pour out, add milk and sugar to taste.” Picepacket shops had been
opened in 1918 and proved most successful. The packets were sold for
one pice [1/2 cent. U.S.] each. Since then the propaganda has concerned
itself mostly with demonstrations in the bazaars, on railways, at schools,
factories and other large gatherings.

In 1919-20, the amount allotted by the Cess Committee for the work
in India was increased to £30,000, and with the exception of 1921-22,
when it was reduced to £26,666; it remained at £30,000 until 1925-26. In
1926-27, the allotment was £33,750; in 1927-28, £37,500; and in 1928-29,
£39,375.1n 1929-30, it was increased to £50,625 and in 1930-31, including
a special allotment for Burma, the allocation amounted to £58,125. For
1931-32, the appropriation was reduced to £54,375. In 1932-33 it was
£45,000; in 1933-34, £45,000; and in 1934-35, £56,250.

In 1922, Mr. Newby took up the work in France and Mr. Harpur was
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made cess commissioner for India, a work stages. Tea in suitable sized packets was offered at
he carried on until ill @low price. Mr. Christie resigned in 1933.
health compelled his Under a reorganization of the work to secure
retirement in 1930. Mr. results more in harmony with the sums spent
Harpur estimated the on propaganda in India, Mr. W.H.Miles was
annual consumption appointed acting commissioner for India late
of tea in India as over in 1933. The renewed activities covered in part
68,000,000 pounds, an propaganda in jute mills, with tea supplied to
increase of more than the workers, demonstrations in Northern and
50,000,000 pounds since Southern India, a travelling cinema, liquid tea
the start of the propaganda. ~ shops, tea supplies for railways,
Mr. E.W.Christie sugar factories, etc.
was appointed acting
commissioner for India in 1931, and in that year
the work entered a new phase. While
still continuing the tea shop and railway i
work previously undertaken, a fleet of
tea Cess motor lorries was sent out with
demonstration parties to inculcate the tea
drinking habit in remote towns and villages
where tea as previously unknown. The
demonstrators offered to the villagers cups of
well-made tea and lectured on the advantages
and merits of the beverage. Gramaphones
helped to collect crowds and in the evening
lantern slides depicted the tea industry in all its
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Five Tea garden
retreats that will
lift your spirits

In the lap of nature: Scenic tea plantation
experiences in and around North Bengal

for tourists for quite some time. In this tourism revival phase, these bungalows, destinations by

S everal tea gardens located in the foothills of the eastern Himalayas have been offering their bungalows

themselves, are ideal for a holiday away from the crowds. The lofty mountains, the sprawling tea
gardens, the crisp air, the springs and rivers, the birdlife, all add to the charm, not to forget the luxurious
meals served at all of them. While most of them have provisions for hiking, bird watching, camping and
tea factory tours, check with them always for seasonal availability.

Chamong Chiabari

Chamong Chiabari

Perched at 4,800 feet, surrounded by tea gardens,
this mountain resort and spa is just the place
to unwind before you step into the new normal
world. This premium resort, run by Chiabari
Retreat, part of the Chamong group, is located
about 40 minutes from Mirik and half an hour
from Ghoom. Enjoy stunning views of the Hima-
layas from the rooms.

Tumsong Chiabari

Also a Chiabari Retreat property, this is about
30km from the heart of Darjeeling. A perfect
destination for those looking for a secluded place

40 |-

with outdoor activities aplenty. You can go hiking
in the undulating countryside. One of the biggest

& = "y

Tumsong Chiabari

attractions is bird watching because you are likely
to see many different species owing to the varia-
tion in altitude and diversity of habitat.

Baradighi Bungalow

Tucked inside serene Dooars (the foothills of the
eastern Himalayas), about 45km from Siliguri,
this charming tea estate is one of the best-kept
secrets of the region. Surrounded by hills and
rivers, it is ideal for those who are looking for
a revitalising holiday. The elegant rooms in this
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Baradighi Banglow

luxury heritage bungalow built in 1891, exude
an old-world charm through well-preserved
furniture and other artefacts. A part of the
surrounding tea gardens border the Gorumara
National Park.

Ging Tm House

Ging Tea House

About half an hours drive from Darjeeling
and you are at this charming retreat, a restored
heritage bungalow, in the middle of tea gardens.

TRAVEL _ ‘_.-._

According to the owners, the Ging Tea House was
originally a colonial-era tea planter’s bungalow
dating back to 1864. Take a stroll through the
garden around the bungalow or enjoy a cup of
tea at the sun deck, you will not want to move out
of here in a hurry.

The Temi Bungalow

Sikkim’s only tea garden, it is tucked beyond
Namchi in South Sikkim. Overlooked by snow-
capped Himalayan peaks, surrounded by cherry
blossoms, rhododendrons and other trees, it is
ideal for a nature-based holiday. Eco Adventure
Resorts, an enterprise of Kolkata-based Priya En-
tertainments, has built a tourism hub based on
the heritage Bada Bungalow and cottages open-
ing onto scenic views of mountains or tea gar-
dens. According to a representative, this resort
will be operational after the Sikkim government
opens the state to tourists.

When Darjeelings
airfreighted

were

! LOK CHAL!

LCH{ CHAI

ARRAN LLANC HA CTC LEAF

MANUFACTURED & PACKED BY :

KAILASH TEA CO.

107, Diamond Harbour Road, Kolkata - 700 023
Contact Number : 97111 62080
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IDEAL FAMILY
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In the mid sixties seven companies joined
in a common marketing programme to
distribute the condom on behalf of the
Government of India — Brooke Bond,
Imperial Tobacco (now ITC), Lipton,
Union Carbide, Hindustan Lever, WIMCO
and Tata Oil Mills. It was, I think, one of
the finest examples of social or societal
marketing and co-operation between the
Private Sector and the Government for a
cause. Brooke Bond were among the first
to agree. We had a strong brief from our
then Overseas Chairman John BrookeW
who wrote and said “For India this is a
must. I would like Brooke Bond India to
give it all support.”

42 |

The only problem India faces, in my opinion, is
our rapidly rising population. I believe we have
the technology and management capability to
solve all our other problems if we can keep the
numbers down. Whatever be the size of cake
we produce by way of economic activity, the
numbers it has to be shared with keep increasing.
The crude and imperfect way in which we have
implemented public health measures has brought
about a dramatic fall in the death rate and life
expectancy has gone up.

Infant mortality is down, malaria brought under
control, smallpox has been eradicated and cholera
is no longer endemic. The gap between the deaths
and births has widened and 10-12 million human
beings arrive on the scene every year.

The Governmentis no doubt aware of the problem
and is doing its best. But it is deeply interwoven
into Indias religious and cultural lives. Family
planning is taboo in several religious doctrines.
Language and religion are still the two most
potent forces operating in the country.

With a view to solving the population problem
several leading marketing companies in India
took up the distribution of the condom Nirodh.
Demographers reckoned that for the use of
every five hundred condoms, one birth could be
prevented. If we distributed five hundred million
condoms we could prevent one million births,
that is to say, a single effective programme can
tackle ten per cent of the problem.

The Nirodh programme brought the whole
subject of family planning out in the open. Indian
ladies spoke freely about Nirodh. laparoscopy,
the loop and terminal methods. This often
embarassed foreigners as the subject was taboo
in western mixed company.

We as a company used to take our responsibility
for the Nirodh distribution seriously. We
motivated our salesmen to involve themselves
completely.

The Health Ministry used to convene periodically
meetings at which the programme progress
would be reviewed. The meetings were usually
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held in one of the companies’ corporaie offices
and there was always a lot of laughter and hilarity.
The latest stories on Nirodh would be traded.
Most of them were of course, unprintable, but a
few are worth repeating.

“What happens to an Egyptian lady who doesn’t
use Nirodh?” “She becomes a mummy!”

A woman complains to an attendant at a drug
store that her husband always used to buy Nirodh
but now that he is away in Tanzania for a few
months “I am forced to buy it myself.”

The feedback on Nirodh from some of the areas
also could be amusing.

“Sales from Punjab are very brisk. A letter from a
user says “Sirs, I have been very satisfied with the
results of Nirodh but please tell me when I should
take it off.”

Our overseas Director at that time became so
much of a convert to family planning that he
became a one-man mission propagating the
gospel of Family Planning wherever he went in
India.

On one occasion at a major managers’ conference
he came out with a stentorian address on Family
Planning. It was a grave sermon. He spoke of the

NOSTALGIA _ %
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ideal family, i.e. a boy and a girl. An ideal family
was a happy family and an ideal family meant
a better standard of living. He also touched on
executive health and eating habits.

Later at lunch we found the managers giving
the rich food at the buffet a miss and crowding
around the salad table. The Director was pleased
to see that the managers had taken his advice on
eating to heart. He missed the longing looks that
were cast in the direction of the tandoori rotis,
butter masala, fried fish and dessert. Fie had
got into a conversation with Krishnamouli and
launched headlong into his favourite topic. “By
the way Krishnamouli,” he said “What is the size
of your family?”

Known for his tact and diplomacy, Krishnamouli
felt caged. He shifted, fidgeted before he said
evasively, “Oh I have an ideal family sir”
“Marvellous”, said the overseas Director, “a boy
and a girl?”

“No sir, four times more ideal, I have four boys
and four girls”

By T. S. Nagarajan
Former Managing Director
Brooke Bond India when it was a separate company
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Run for Tea

For the promotion of

Tea With the help of

i Tea Board and ini-

J W= tiative taken by the
uL_.u.. Tripura Tea Develop-
I 4--- ¢ ment Corporation the

= event Run for Tea.

Tea Tasting Session at Nagrakata

Tea Tasting Session at Nagrakata conducted by
Contemporary Brokers Pvt Ltd on 10 September
2022.

Packet teas and the type of teas required by the

Blenders and Packers was showcased.
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FAITTA 8** AGM
at ITC Royal Bengal Hotel Kolkata on Saturday 17th September 2022

the calendar year 2021 closed at 1329 m kgs

against1258 m kgs in 2020. This was a recovery
from the pandemic effect but production remained still
short of the 2019 level of 1390 m kgs.

After years of relative stagnation
Indian Tea Exports experienced
a growth trajectory After successive
years of 250 m Kg plus  exports
sharply declined in 2020 and
2021 to 210m kgs and 196
| m kgsrespectively. Sharp increase
in prices rendered Indian Tea
uncompetitive in the global market.

Tea Production & Exports: Tea Production in

Sanjay Shah Tea Prices :All India CTC prices
in-coming FAIT-  closed was higher by Rs 55
TA Chairman per kg, in 2020-21 compared to
delivering the Vote 2019-20. With some recovery
of Thanks in demand from the pandemic

period prices to date in 2022
currently higher levels than last year.

The Orthodox market was buoyant as the Sri Lanka
situation has turned in India’s favour.

Tea Consumption: FAITTA has
been observing that the Producer
Associations and the Tea Board have
been concerned over the sluggish
consumption demand growth in
India. As retailers within the FAITTA
fold we are witnessing the market
movements at close quarters. It is a
fact that loose tea consumption has
been giving way to packet tea.

Viren Shah Chair-
man FAITTA
addressing the
AGM

Rising levels of food inflation remain
a concern are as they adversely
impact household and consumption levels. Given that
Incomes do not adjust as fast as Prices high inflation
in essentials tend to adversely impact demand for non-
essentials. Even within essentials consumers may shift
to lower priced non premium products.

Tea Promotion: FAITTA is at one with our producer
friends and the Tea Board in seeking more action at the
Promotion end. There are major challenges to fund the
kind of programs that we perhaps want to drive. The
Board’s funding resources appear to be under strain and
the FAITTAS efforts towards a public private partnership
model of promotion did not see any traction. We had
formulated a relatively low cost social media centric

. L-R

Aurobinda
Nayak, Hemant
Shah, Dharmesh
Nagda , Milind
Shah & Paras
Desai
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strategy and presented it to the Tea Board.

Auction Matters: Despite expectations that the Bharat
Auctions would bring in the anticipated advantages
and result in better prices the reality points to a
different position.

FAITTA is of the view that the intrinsic form of the
Bharat Auction will not be delivering the intended
benefits. It is basically a tendering
system where the Buyer is, more often
than not, confronted with unexpected
and uncontrolled results and therefore
not in a position to correctly match
buying with business needs. The
Tender approach is dissuading

rather than encouraging buyer
Deepshikha  participation. This may deliver
Pasari of Duf-  short term spurt in prices at times of
flating TEon  short supply but will be ruinous for

her Tea journey industry at most other times.

MRLs: During the year under review one FAITTA
member packer and retailer was served a Notice by
the FSSAI that certain packets drawn from the market
were tested and found to have failed against FSSAT MRL
parameters. The concerns led FAITTA to do a structured
testing of Tea purchased in Kolkata Auctions keeping
the Tea Board and our producer friends duly informed.
The results did not provide comfort as over 30% failure
rate was observed. A re- test following a meeting in the
Tea Board last June confirms the initial test results.

While it is possible that the problem may have occurred
the first flush teas and may dissipate thereafter the
experience underscores the need to remain vigilant and
to significantly step up testing throughout the season.

Furthermore FAITTA is of the view that testing of
samples should ideally be at the production end as
a promissory - or Warranty for FSSAI compliance -
accompanies Auction offerings.

Colour in Tea: FAITTA remains deeply
concerned over the growing incidence
of colouring matter being added in Tea.
Several disturbing reports continue
to appear of unscrupulous traders
engaged in this malpractice. Amidst .
all this a brand selling Premix Tea with M Nayantar'fl
added colour is seeking to justify its Palchoudhuri
action by differentiating its product Chairperson
from Tea. FAITTA has already initiated ITA addressing
legal proceeding to prevent this misuse FAITTA AGM
which is not in conformity with Food Safety and
Standards Act, 2006.

The Tea Board needs to be far more pro - active to
join forces with FAITTA and oppose the designs of
the Brand that has been given Product Approval by
the FSSAIL A number of initiatives were taken by
FAITTA constituents including the Telangana Tea
Merchants Association to engage with the Media on
this issue of Colour.

b
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Tea is good for your brain and

‘Tea began as a medicine and grew into a
beverage’-Kakuzo Okakura, author of the Book
of Tea (1906)

Five thousand years ago, the Chinese Emperor,
Shen Nong, is said to have accidentally brewed
a cup of tea as a few leaves from the tree fell into
his boiling water. He used to boil all his water
for health reasons. He apparently recognised
some of the beneficial properties of Camellia
sinensis and included it into his list of healthy
plants. Drinking tea as a tonic became part of
the traditional folk medicine.

Extracted by the action of the heat and water,
the soluble constituents of the tea leaves
migrate into the liquor. Certain constituents
present aplenty in the fresh leaves get destroyed
by the manufacturing process. For example,
vitamin C can't withstand high temperatures.
Others are transformed into new compounds,
some of which will dissolve during infusion:

polyphenols, alkaloids, amino

Dr Kallol K Dey

glucides, minerals, a number of vitamins, and
aromatic substances.

Polyphenols are also known as tannins.
Catechins are the main polyphenols found in
the tea. EGCG (epigallocatechin-3-gallate) is
the major catechin in green tea and accounts
for 50%-80% representing 200 to 300mg per
brewed cup of green tea. During oxidation some
catechins transformed into thearubigin and
theaflavin.These tannins play a major role the
scientific research into the health benefits of tea.

There are three alkaloids present in tea : caffeine,
theophylline and the obromine.The caffeine
found in the tea is also known as theine.

Around 20 amino acids have been found in tea,
of which the key one, theanine, is specific to tea
and represents 60% of the total amino acids.

Caffeine in tea is the same as that in coffee but
it lends a different effect on the brain. Cafteine
in coffee is absorbed swiftly into the circulation
to reach the brain in less than five minutes.
This produces the ‘pick me up’ effect of a cup
of coffee. This effect dissipates over two to five
hours. On the other hand, caffeine in tea being
trapped by polyphenols is released progressively
over approximately ten hours. The effect is a
stimulation of the nervous system but not a
sudden excitation or arousal.

The other two brain boosting compounds
are L-the anine (amino acid) and EGCG
(polyphenol). In 2016 Scholey and colleagues
reported that volunteers who drank a nutrient

8 drink containing 200 milligrams of L-theanine

equivalent to eight cups of tea had lower stress



hormone cortisol and they reported being more
relaxed after performing stress-inducing tasks
compared to those who drank only a placebo.
Magnetoencephalography (MEG) demonstrated
alpha brain waves associated with relaxation
as a consequence of consuming L-theanine.
L-theanine acts synergistically with caffeine on
the brain to improve reaction time and memory.
L-theanine relaxes only those parts of the brain
not needed to perform any tasks. As
a result it induces a relaxed yet
capable state of mind just

like being ‘in the zone’ Pt

ape disEe A
L-theanine acts on - L

”

brain chemistry in

Hemsfts of Grean Ted

b
HEALTH 5%
of tea per week performed better at memory

and information-processing tasks than did
non-tea-drinkers.

Another study shows that in a healthy Korean
population, those who habitually drank green tea
were 21% less likely to develop depression over
their lifetime than those who were non-drinkers.

Recently a group of researchers have focussed
on how tea drinking can modulate

brain connectivity in the
default mode network

b-rce (DMN). The DMN
ey is a large network
o o that connects a

| - = large number of
severa W;YS- € Broent ".IT::'I' brain regions.
COMpOUNC - passes !{ ) The network is
through the blood- A B bl f
brain barrier, so f responsible. —for
'raln ,’ the sense of self,
it could directly Improens 1\ J v .

. tarral hedith g moral reasoning
benefit the brain { d . ..
lasticity. Plasticit anc  magiung
Pas ICIhY' Y @ m the future. This
is  the process Aackion H"- A study shows that
through which the — uwmsiies S Waryresry o

. . tea drinking leads
brain regenerates itself. .
Fraien Cancat to more efficient
It could also act on the (T— T

hypothalamic pituitary adrenal

axis and reduce the cortisol and

stress level. L-theanine has been shown in
animal studies to boost the neurotransmitter
GABA (gamma amino butyric acid), which in
turn reduces anxiety.

The other brain boosting compound is EGCG-a
catechin. Studies using electroencephalogram
shows that the EGCG drink induces a relaxed
and attentive state of mind. Animal studies
have shown that this compound crosses the
blood brain barrier to act directly on the brain
to improve the health of the blood vessels and
cognitive function of the brain.

Epidemiological studies suggest that long-
term habitual consumption of green tea might
reduce the risk of dementia. One study of
people aged over 55 in Singapore, for example,
found that those who drank as little as one cup
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structural organisation in
the network. This study for the
first time unlocks the direct effect of

tea drinking on brain structure.

There is now a growing body of scientific
evidence showing clear benefits of drinking
tea on the function of the brain and mind. Be
it white, black or green, just keep drinking tea
and stay healthy! As Kenneth Graeme, author
of The Wind in the Willows, said, “Come along
inside ... We'll see if tea and buns can make the
world a better place”

Dr Kallol K Dey
MD MRCP (UK) FRCP (London)

is a consultant neurologist. He is passionate

about tea and writes about diseases of the brain,
mind, nerves and spine. His social media portal
- www.facebook.com/cmristroke.
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PIONEERING INDIGENOUS
ASSAMESE TEA PLANTERS

There were several indigenous Assamese persons
who were pioneers in tea plantation in Assam in
the beginning years of tea plantation in Assam in
spite of all the odds against them. They established
and ran tea estates successfully with tremendous
business acumen and enterprising zeal.

Maniram Dewan, the real discoverer of tea

in Assam with Singpho Beesa Gam in all
probability, was the first Assamese commercial
tea planter (Baruah, 2008). Maniram Dutta Bar
Bhandar Borua Dewan, popularly known as
Maniram Dewan, an Assamese nobleman, was
the first Indian tea entrepreneur and commercial
tea planter, and was also a martyr in India’s initial
freedom struggle against the British rule. Tea
plants were discovered growing wild in Upper
Assam in 1823 and many believe that it was
Maniram Dewan who in fact informed Major
Robert Bruce about existence of wild tea plant
in Assam and might have even introduced Beesa
am, head of Singpho tribe, to Major Robert
ce. He was the first native Indian tea planter
blishing his two own tea estates competing
he mighty British rulers in tea cultivation
siness in those days (Baruah, 2014).

e
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Dewan started two tea estates, namely
ear Jorhat of Jorhat and the other
onari of Shivasagar district.

was a great entrepreneur
s, g g P

and intelligent business
person with in depth
knowledge of the region
of the North East India
with
acumen.

great  business
He

about technique of tea

learnt

plantation and labour
management while he
was working as Dewan of
Assam Tea Company. In
fact, hestarted developing
a garden in 1842 ‘possibly

with Company’s labour
and seedlings’ like some
other employees of the Company. After his
resignation in 1845, Maniram concentrated fully
to develop two tea estates of his own- one at
Cinnamara in south of Jorhat town and the other
at Senglung near Suffry, Sonari of Shivasagar.
Maniram became a successful tea planter and
it is in record that in 1853, Cinnamara garden
comprised of 270 acres of land and there were
about 200 acres of tea in full bearing consisting
of about 100 acres put out in 1854 and 100 acres
in 1855. There were about 143 acres of young
tea plants put out in 1856 and 1857. The 200
acres of mature tea produced a crop of 45,000
Ib in 1857 which increased to 70,000 Ib in 1858.

Crop and area record of Senglung garden are

not available (Dutta, 1990). This shows the far

reaching vision of Maniram Dewan who could

visualise from the beginning the important role

that tea would play in the economy of Assam

N (Barua, 1992).
P, ey

Lhe British could not tolerate that a ‘native’
go for tea plantation competing at par
L dhd put many obstacles. Mnairam
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Dutta Barua was a great patriot and a person of

firm determination. He established the two tea
estates successfully in spite of all the obstacles
(Barua, 1993). Maniram Dewan was hanged by
the British in the year
1858 for taking part
in the Indias freedom
movement of 1857.
It is said that before
his execution, Dewan
exhorted the Assamese
people to look after

the golden tea bushes

of his two tea estates.

Maniram Dewan was

not only the one to

“ .\! discover or the first
‘ to have brought tea

growing  wildly in

Assam to the notice of
the Britishers, but was also the first to start
tea plantation on individual basis and the first
martyr for India’s freedom from North East

India and tea’s first martyr (Dutta, 1992).
After his execution, the two tea estates
were confiscated by the British and sold

in auction. George Williamson was
the purchaser who got the tea estates
at a very nominal rate. It had

been reported that Williamson
repented for taking unfair
advantage in this purchase and

later donated £ 10,000/- for
opening libraries, schools of
Industry and Arts in Jorhat

and  Golaghat areas.
Execution of Maniran

Dewan apparently acted

as a set back from which

Assamese  businessman

took some time to

recover (Barua, 1992).

Contemporary Tea Time | APR. - SEP. 22 -E";_:_;'-i | 49

Since 1922 “Tea” for every
Bengali Household means

“B. K. S5aha”

e L P AP B, i1

Sy 1T Frmminm (1R Eu i

s [P0 Fremnd igew s | (8 Tilg LT Frysisns ST g S 8
T LF L ATl WP A P LA et

v ot G B rldnp NaG fy i7 L
e g TR L &L L LL FE NN S P L [FEON Sy )
e R AT S

Pamary Aasslilaw Lrdaalo i'v' gm 1 Y9
iy o (e PG g it 118 *ien ] * B vt B
Sl iR L 5 e L

-

Manufactured B Markeded by :

B. K. 5AHA & BROTHERS LTD.

TEA MERCHANTS, PRCRAGERS & COMMISIDN AGENT

1. Brabourme Hoad (Annoxe Buildings,
ind Floor, Kolkata - 0 001
Enguiry / feedback : «%1 8981121313
g=mall © Info@ksahaten, com
Welhiaite | www. DHsshatea. com




TEATIME

Tiding from
BANGLADESH

By Monjur Hossain

Government to take initiatives to boost tea exports

ommerce Minister Tipu Munshi said that the

tea production in Bangladesh was 60 million

kg in 2009, which increased to 97.51 million
kg in 2021, but the product was not exported much, so
the government has decided to take steps to increase
its export.

Minister for Expatriate Welfare and Overseas Em-
ployment Imran Ahmad, who was the special guest
at the programme, said, “Tea is one of our most im-
portant cash crops and it was the second most ex-
ported product” He went on to add, “We have taken
new initiatives for the tea industry, but one cannot get
very quick returns in this sector as it takes four-five
years for the plant to be ready for harvest. Investors
have to wait for a long time to go into production, so
long-term investments are made in this industry. As a
result, development of the tea industry requires long-
term financial support,”

National Tea Day was being

celebrated for the second time
in the country this year. Father
of the Nation Bangabandhu
Sheikh Mujibur Rahman served
as the chairman of the Tea Board
from 4 June, 1957 to 23 Octo-
ber, 1958. As such the National
Tea Day is being observed on

i i bl
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4th June to commemorate his
birth centenary, his outstanding
contribution to the tea industry
and his joining as the chairman
of the Tea Board.

50

Mirza Salman Ispahani, Chairman, Ispahani Tea Lim-
ited, received the award on behalf of Ispahani Group
on the occasion of National Tea Day, being organised
by the Bangladesh Tea Board since 2021. Special hon-
ours as well as recognitions were given to various indi-
viduals and organisations for their key contributions
to tea production and the development of the industry

in Bangladesh.

Record in tea production, yet import grows to
ensure quality

Top brands sourcing teas import premium quality
. The country failed to satisfy the quality market in
tea , while recording anall-time high in its produc-
tion”Consumers are used to having tea fromthe fin-
est leaves. To produce the premium quality tea, we
need quality-grade leaves, which we do not find in
local auctions,” said Mohammad Idris, executive di-
rector of HRC Group, one of the tea marketers. Noted
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companies import tea from different countries, Kenya
included, for ensuring the quality of their premium
brands, he told The Business Standard. Simultaneous-
ly with production increase, the authorities concerned
should prioritise quality, added Idris.

Echoing Idris, several other senior officials of top tea
marketing companies expressed how majority of the
existing 167 tea gardens in the country “failed” to pro-
duce quality tea leaves. They (garden owners) were in
a competition to increase their yields and bag higher
profits.

It was suggested the Board be strict to maintain the
quality of the leaves. The professional tea taster, seek-
ing anonymity, opined that there was no problem with
the quality of tea grown in local gardens, further stat-
ing that big companies import ‘inferior quality’ tea to
add colour to their brands. “The quality of local tea
is absolutely okay. Import should be discouraged,” he
said.

Record in production

Tea production recorded an all-time high in 2021, ac-
cording to the Bangladesh Tea Board. In that year, the
167 tea gardens produced 96.5 million kg of tea, up
by 11.7% from 86.39 million kg in the previous year
(2020). It was 96.07 million kg in 2019, 82.13 million
kg in 2018, 78.95 million kg in 2017.

The production was registered at 53.40 million kg in
2006. It has been on a consistent rise since then. How-
ever, in 2020, the trend lost its momentum due to the
Covid-19 outbreak in the country.

Since the past decade, tea cultivation has spread to
plain surfaces, particularly in northern Bangladesh,
apart from traditional hilly areas, which greatly con-
tributed to the surge in production. According to the
Tea Board data, small-scale farmers of the plain-land
area produced 14.5 million kg of tea in 2021, which
was 13 million in the previous year.

Usually, tea leaves grown on plain surfaces are sold at
Tk 100-200 per kg, while the price is Tk 200 for teas in
hilly areas. Besides, frontline gardens sell their tea at
TK 260-270 per kg.

Presently, the annual consumption of tea is around
90-95 million kg. Which has been increasing by 3-4%
every year.
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Imports on the sharp decline

Tea imports dropped 93% over the past four years.
The import was 8.73 million kg in 2017 and decreased
to only 0.62 million, or 6.25 lakh, kg in 2021. The rea-
son behind the drop is just simple — a sharp surge in
local production. The imports were 7.44 million kg
in 2018, 1.52 million kg in 2019, 0.67 million kg in
2020. Top brands are continuing imports to meet the

demand for premium tea products.

The current year, Abul Khair Group, one of the top
tea marketers in the country, received the authorities’
nod to import 1,60,000 kg of tea, according to the Tea
Board. It will import “Black Tea” from Kenya. Ispah-
ani Tea was also allowed to import 2,88,000 kg on the

same ground.

In addition, the board is expected to grant several oth-

er companies to import tea this year.

Ups and downs in export

Although the local production of tea leaves increased
and imports declined, the exports of tea leaves saw
ups and downs in the past years.

In 2021, the country exported 0.68 million kg of tea
leaves, a sharp drop from 2.17 million kg in 2020. The
exports were 0.6 million kg in 2019, 0.65 million kg
in 2018 and 2.56 million kg in 2017. Industry insiders
observed the gradual rise in domestic consumption
and ups and downs in productions were the reason
behind the zigzag export trend. Furthermore, the
quality of the local leaves was also a fact.

Overview of Bangladesh Tea Industry

Currently, there are five types of tea produced in Ban-
gladesh: Green Tea, Black Tea, Oolong Tea, Instant
Tea, and White Tea. According to the Bangladesh
Tea Board, Abul Khair Consumer Products Ltd is in
the top position among the six leading companies in
Bangladesh in tea exports. In addition, Kazi & Kazi
Tea Estate Ltd., Halda Valley Food & Beverage Ltd.,
and M.M. Ispahani Limited are ranked second, third
and fourth, respectively, and Meghna Tea Company is
fifth, and The Consolidated Tea & Lands Co. (BD) Ltd
is at sixth position. According to a UNB report pub-
lished in 2021, the three top tea brands in Bangladesh
are Ispahani Mirzapur, KK or Kazi & Kazi, and Fresh
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Premium Tea. Among them, Kazi & Kazi tea estate

produces organic tea and has been promoting Green
Tea in Bangladesh. In addition to Kazi & Kazi, sever-
al local and foreign brands, including Ispahani, Lip-
ton, Halda Valley, and Finlay, are currently working
to popularise several more tea categories. There are
two auction centres - Chittagong Auction Centre and
the Srimangal Auction Centre. in Bangladesh, where
tea produced is sold to various brands Over time, the
per capita income of the people of Bangladesh has in-
creased and changed the preferences of the consumer.
The number of middle and upper-middle class people
are growing in Bangladesh. As a result, the per capi-
ta tea consumption of the people of Bangladesh has
reached more than 580 grams, which used to be only
100 grams. According to the Bangladesh Tea Board,
in 2019, 99% of the tea produced in Bangladesh was
consumed locally. However, according to a source,
in 2021, 6 lakh 256 thousand kg of tea was imported
as well. In addition to the changing preferences and

TEATIME

purchasing power raising awareness among the peo-
ple about different health benefits from different types
of tea, the domestic consumption of tea has also in-
creased, which is one of the reasons for the growth of
the tea industry in Bangladesh.

The Government of Bangladesh has taken on sever-
al plans and initiatives to maintain the growth of its
tea industry. Bangladesh Tea Board Chairman Major
General Md. Ashraful Islam said about the expansion
of the tea industry, “The government is helping to de-
velop tea estate in areas where tea has never been pro-
duced before”

In addition to the Chittagong Hill Track Area, many
projects are being implemented in the country’s north-
ern districts for developing new tea estates. Alongside,
there are some ongoing projects where the govern-
ment is working towards expanding , by organising
and motivating small-scale tea farmers. Under the
schemes, besides providing necessary technical and
financial support to these farmers, training is also be-
ing provided for their skill development. In addition,
a tea-processing factory has been set up in the project
area as planned. According to Dr. Nazneen Kawshar
Chowdhury, Member (Joint Secretary), Bangladesh
Tea Board, Bangladesh’s tea production will reach 140
million kg by 2025 if everything goes as planned.

The writer is Managing Director, PMTC (Bangladesh)
Limited

In memory of Deepak Atal, a bench has been put up

52|

by his family members at the Tollygunge Club
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ESTIMATED INDIAN STATE WISE CONSUMPTION OF TEA : 2019, 2020 & 2021
2019 2020 2021
5l STATE Monthly | Yearly | Monthly = Yearly | Monthly | Yearly
Na, {MKg) | (MKg) | (MKg| | (MK MKg) | (MKg) |
1 Andhra Pradesh i6 436 a7y | 4 34 453
2  Amunachal Pradesh 0.1 13 [ A R a4 13
3 Assam 24 288 24 | B3 25 24
4  Bihar B4 | 1008 86 | 1023 87 | 1049
5  Chhattisgarh 2.0 38 | 43 r & 47
6 Gea 0.1 13 01 13 04 13
T Gujarat 43 516 44 | 528 45 8.7
B Haryana 19 2B 14 33 21 3.7
8  Himachal Pradesh 0.5 60 05 6.1 05 6.3
10 Jharkhand 26 Nz 7 s 7 324
11 Karnataka 45 46 45 §5.7 a7 S6.8
12 Kerala 24 288 23 9.4 25 300
13 Maghya Pradesh L 69.0 59 03 &0 ma
14 Maharashtra B3 995 85 | 115 B5 | 1035
15  Manipur 0.2 25 0.2 | 2.5 02 28
16 Meghalaya 02 a7 02 2% 02 28
17 Mizoram 0.1 1.0 01 1.0 0.1 1.0
8  Neagaiand 02 18 02 1.9 0z 14
19 Odisha il ars 3.2 8.2 32 3.0
2 Punjeb 20 244 21 248 21 253
3 Rejasthan 5.5 65.5 5.6 | G6.5 5.7 681
& Sikkim b.05 06 005 0. {85 0.6
Z3  Tamil Nadu 52 G629 33 £4.1 53 5.4
24  Telanganra a7 e FA 2.4 24 3
25 Tripura 03 34 03 34 03 35
26 Uttar Pradesh 16:0 1922 | 163 196.0 16.7 2000
27  Utiarskhand i a1 0.3 | 93 03 a5
20 West Bengal 57 805 63 | a2 78 87
NET  Dethi 13 151 , £ Rl 13 15.7
UT1  Jammiu & Kashmis 0a 1.0 0.8 112 13 114
UT2 Puducherry 0.1 11 01 12 01 12
UT3 Chandigarh 0.1 0% 01 140 01 10
| UT& Dadre & Nagar Haveli and Daman & Oiu 0.04 05 0.04 0.5 004 05
UTS AL Nlslands 0.03 a3 003 a3 023 04
| UT6 Ladakh 0.0z 0.2 0.02 02 0.02 02
UT? Lakshadweszp 0.005 0.1 0m 0.1 o 0.1
TOTAL INDIA 923 1080 | 842 [11300 | 861 11527
# Estimates based on Tea Consurmption Study Report by Mis Deloitte,
“The acfivs consormpliion duimg 2020 and 2027 may vary due [o Bokdown conoilfions sno avaiabilily of lea
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—{ Month wise District wise Auction averages : 2022 |—
—# CTC Leaf & All Dust #——
~———|Assam : Estate|———— r-—fDuuars&Tm'al Estate ———.

Month Average (Rs.) Average (Rs.)
‘ Al 2ra.T7 ﬂ.plﬂ =T
Wy 21213 hay 205.59
June 256.24  June 241.23
| July 25817 July 27382
| Anﬂl o July 248.97 At to July 23119 )
.-—[Ea:har Estate - t—- (—[ Tripura : Estate———
Month Mm {Rs.) Average (Rs.)
April PR APIi 227 34
May 182,96 May 160.47
June 18271 Jure 151.56
Juily 190,55 duily 153.80
| Al tor July 188,28 | Apnid fo July 157 81
————{ Kerala : Estate i—-. ~——— Tamil Nadu : Estate ]—.
Manth Average (Rs,) Manth Average (Rs.)
Agril 133.8% Apail 122.50
May 127.87 May 12212
June 121.34 June 1853
July 133.32 July 120,60
Al o July 12825 | | Apal to July 12067
. — r——-{nnmﬂmi E-LF]-——«
Month Ayerage (Re.] Average (Rs.)
Agpril 19583 Apﬂ 15863
May 157.62 Way 131.46
June 163,87 June 12353
July 165.95 July 12099
ﬁ-DﬂI 1o Judy 165,70 ) ARl 1o July 128 89 .
———{Tamil Nad - 8LF|———
Manth Average (Rs.) Month Average (Rs.)
Aprn a1.26 April 80.19
May BR.62 Iday E5.34
June az7a ung TB.32
duly BE08 July Tans
Al 1 July BG.28 ] Al o July B2 4B y

————8 Orthodox #&——

—— Kerala : Estate ~—{ Tamil Nadu : Estate_
Manth Average (Rs.) | Month Bverage (Rs.)

April 141,28 - April 139.88

May 167.55 May 157.38

Jung 17177 | June 15647

July 176,36 s duly 165.50

Apnl b July | April to July 188,65 E_.ﬁru-ril o July 156.35
Compied by Soumen Bagch) [l
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OBITUARY

Tribute

MR. KRISHNA KUMAR KALYANI
(13.04.1951 - 20.04.2022)

in the North Bengal Tea Industry of the Tea Board of India for 2 terms between
took on the reins of the 1990. He also served on the Govern-
Body of the Siliguri Tea Auc-
Committee.

Mr. Krishna Kumar Kalyani, a legend  guri. Further on, to be elected as a Member

Group at the age of 21 years, after
demise of his father Late Sita
Kalyani in 1972.

Kishan Babu, as he w
fondly addressed by all I
employees, managed 8
Estates upto 1997, had ¢
ated a strong position
the Kalyani Group wi
the North Bengal Tea
dustry. An able administ :
tor, he took utmost care of I - . Jalpaiguri District, All India
employees. His knowledge in te - RARRRLE £y e rinamool Congress. A true
husbandry was profound and benefit A il
ted the Group immensely. He was a pionee ter Member of Rotary Club of Jalpaiguri. An
production of Green Tea and steered the Kaly-  ardent devotee of Maa Durga, he spearheaded
ani Group as the largest producer of Green Tea  the renowned Kalyani Group Durga Puja fes-
in India. tivities at Jalpaiguri for 35 years.

Kalyani was a multi-fac-
d personality. A mem-
of the All India Con-
s Committee he
ed as the Treasur-
of the West Bengal
adesh Congress Com-
ee. Later on, he be-

At the age of 31, he became the youngest Chair- ~ We pray for the departed soul and strength to
man of Indian Tea Planters Association, Jalpai-  the family to overcome these difficult times.

RAJENDRA KUMAR PODDAR
(07/12/1950 - 10/07/2022)

Started his tea journey
at the age of 10 with his father
Baij Nath Ji Poddar in his company
Harchandrai Kidarnath.
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EXPERIENCE A NEW LEVEL OF TEA ENGINEERING www.tiglobal.com 1

COMPLETE TEA MACHINERY SOLUTION

Conquest Combination Dryer.

Matrix CFM Questea Conventional Dryer

Shola C.| Heater Axis Auto Milling e Auto Chasing Rolling Table

Smart Feed Smart Discharge

e Smart CFM Automation System Meyer TD3 Colour
(Uniform Green Leaf Feeding) | (For Dryer Mouth Tea)

e Smart UNIFIED Dryer Temperature Sorter (Ancoo)
Controlling System

e Smart Coal Heater Controller

T&l Global Ltd. is one of the leading tea machinery manufacturer and exporter across the world.
Started in the year 1949, the group has already completed 70 years in Tea machinery business. * CTC Tea machinery
Currently we are exporting our machineries to 35 countries including expanding our business in ¢ Green Tea Machinery
Is"d'a' f d machi WIZARD Conti Withering Machine, KAIZEN N - oI maChinery

ome of our renowned machines are, ontinuous Withering Machine, ova oIV .
CTC, MATRIX CFM, VIBRANT VFBD DRYER, SHOLA Cast Iron Heater, AXIS Auto Milling Machine, Mini Tea FaCtory MaChmery

SMART AXIS Auto Chasing Machine, ROLLOMAX Rolling Table, CONQUEST Combination Dryer,
QUESTEA Conventional Dryer. We do provide Turn Key solutions in Tea Factories. Eu M F LETE Eﬁ L"TI u H

T & | Global Limited

4a Auckland Square, 11 Jassal House, Kolkata — 700017

® Kolkata - 033-40733-556 | 9593488806 | 9051252229 || Assam - 9101630500
Email Id - salesindia@tiglobal.com



TEAP
HUMIDIFICATION HARLEY

# SPECIALISTS HUMIDIKOOL
() BECAUSE YOUR TEA NEEDS THE BEST
MELSIOMN AT CAM HAVE
Continuous i 2 Yoar i A B C N L e e L
prfumi ’ 7] BECAUSE YOUR TEA NEEDS TO BE THE
apabiity f Warranty /S © BEST ¥OU CAN OFFER

E' BECALSE WE HAVE THE BACKING OF
MORE THAM 3504+ WELL - WISHERS

() BECAUBE WE CARE

With Harley Humidikool's Advanced Cooling
and Humidification Solutions, you can get

® Optimum Humidification without
any dripping or wetness

Customized, scientific solution
with option for automation

Peace of mind with high durability
and longer warranty

Contact Us now to get Quality Perfarmance,
Solution and Service

F.Harley & Co. Pvt. Lid.
5 Rameshwar Shaw Hoad, Kolkalg - 7000714

| ] +91- 9903g9808s

%ﬁ www harleyhumidikool.com

i 3

F.Harley
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